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ABSTRACT 

India and Bharat both are different in various aspects. India is for people who can effort any services easily and 

BHARAT lives in country side were faces of diseases are changing day by day. People of Bharat are belongs to 

that category in which they cannot effort health services.  Responsibilities of pharma manufacturers are 

increasing. In this scenario, cope up with such situations are not an easy task for the government alone. In 21
st
 

century a new concept of public private partnership has been developed and no doubt it helped government to 

redefine the development strategies. It helps government in infrastructural development but in the case of public 

health pharmaceutical companies are coming forward to tackle such situations with the help of corporate social 

responsibilities.  This study is an exploration of such issues in India and researchers covered many aspects of 

the corporate social responsibilities here.  
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I. INTRODUCTION 

 

Corporate social responsibility (CSR) is industry‟s response to growing public concern about the accountability 

and the social, economic, and environmental impact of global corporations. To date, CSR has been closely 

linked to public relations and reputation risk management. CSR is used to reassure an increasingly anxious 

audience of investors, governments, consumers, and citizens that companies are trustworthy, sensitive to public 

pressure, able to manage their power in the public interest, and overwhelmingly, do not need further regulation. 

Every year, infectious diseases kill 14 million people. Most of these deaths are of poor people living in 

developing countries, particularly children under the age of five. The majority of these diseases are preventable 

or easily treatable. Treatments are available for many of the biggest killer diseases. Yet many medicines that 

could prevent people dying and suffering ill-health are too expensive for developing countries to afford. Just 

twelve infectious diseases2 accounts for 20 per cent of the entire global disease and disability burden. Infectious 

diseases overall are responsible for 63 per cent of deaths of children aged under five years. Although some 

infectious diseases, such as HIV/AIDS, are a growing threat worldwide, the effects are felt disproportionately in 

developing countries. Poor countries carry 99 per cent of the global burden of these twelve diseases.  

The success of the concerted effort to demonize the pharmaceutical industry is not the product of 

incontrovertible facts and formidable arguments on the part of the industry‟s critics. No. The success of the 
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demonization is a result of the receptivity (perhaps one should say gullibility) of the public. And why are the 

public so receptive? The answer is that drugs are the most visible recurring expense and the one that consumers 

are asked to pay, in part, directly; this, coupled with the fact that the public has not yet come to terms with the 

economics of contemporary healthcare has led to a crisis. To lead the way is not merely to react. The 

Pharmaceutical Industry should warn the public of the ever present possibility of newly emerging catastrophic 

health threats; it should rally support from groups that suffer from less chic maladies; it should remind everyone 

that the profit incentive is the key to innovation in medical treatment. It should, as a public service, endlessly 

and continually document how misguided public policy both domestically and in the UN has had an adverse 

effect on health and healthcare. It should name „names‟. Educating the public on healthcare is part of the cost of 

providing for healthcare; this cost has to be figured into any assessment of product cost and profits. 

The United Nations Industrial Development Organization (UNIDO) has defined corporate social responsibility 

(CSR) as a management concept whereby companies integrate social and environmental concerns in their 

business operations and interactions with their stakeholders. CSR is a way in which companies achieve a 

balance of economic, environmental and social imperatives. 

CSR has been practiced by companies in the developed world in a big way. Most of the large private 

universities in the United States (US) were setup as a part of CSR activities undertaken by large corporates. A 

lot of multinational companies contribute towards the development of societies in which they operate. A most 

notable example is Shell, an Anglo-Dutch multinational oil and gas company, which supports the local 

communities in Nigeria. In India, large scale philanthropic activities were undertaken post-independence, which 

led to the setting up of some of the most prestigious institutions of professional education. Companies also 

contributed by making donations to non-governmental organizations  (NGOs) and their own trusts, which were 

deductible under Section 80 G of the Income Tax (IT) Act. However, the donations were not transparent and 

lacked accountability. 

 

II. INDIAN HEALTH CARE INDUSTR 

 

India carries 20% of the world‟s disease burden, according to data from the World Health Organization (WHO). 

About 75% of deaths globally are caused by communicable diseases, of which India accounts for 17%. A report 

published in May by British charity Oxfam says India records the highest number of maternal deaths in the 

world. 

Yet, India also is the third largest manufacturer of pharmaceuticals and according to PricewaterhouseCoopers 

(PwC) India‟s monthly internal report for June, has the largest number of medical schools globally (381) and 

produces the most medical graduates each year (50,000). 

The reason for the dichotomy is simple: India lacks the financial resources required to reinforce its deficient 

healthcare infrastructure and improve its health indicators. 

Healthcare programmes are funded by government budgets, international aid and charitable organizations, but 

the money isn‟t quite enough for a country of 1.25 billion people, two-thirds of whom live in the countryside, 

where the supply of medical care and the ability to pay for services is limited. 
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“India spends only 5% of its gross domestic product (GDP) on health, of which government‟s share is only 

1.4%,” said Charu Sehgal, senior director at consulting firm Deloitte Touche Tohmatsu India Pvt. Ltd. “It is 

among the lowest in the world. And this low percentile automatically translates into inadequate infrastructure, 

limited medical technology as well as inadequate human resources in the healthcare continuum.” 

Role of Pharmaceutical Industries in CSR 

The section 135 of Companies Act 2013 ushers in a new regulatory stance towards CSR in India with about 

16,000 companies in India now required to comply with its mandatory provisions. "This can translate into a total 

annual CSR spend of approximately Rs 20,000 crore. 

The new law has become mandatory for companies to have three members of their director board be responsible 

for the CSR project. One of the directors should be an independent member. 

The healthcare industry stands on four pillars – Services and staffing (health services), Pharmaceuticals, Health 

Financials and Devices. Hospitals staffed with doctors and nurses provide the central location for patient care 

and interventions. Pharmaceuticals provide drugs that help in curing patients. Health financials like Mediclaim 

provide support to patients and families in managing expensive treatment and surgeries. Devices support both 

diagnostics and surgeries. 

Materiality or the context for CSR is incredibly complex in healthcare, because of the nature of the industry. 

While the industry sells solutions to illness, thoughts and actions of healthcare players whether in pharma or 

managed healthcare need to be for the betterment of human health and wellbeing. Since the industry is 

intrinsically committed to doing public good, society has many expectations of a healthcare firm other than 

managing environmental impact like any other business. 

Pharma and Medical device companies market their drugs, devices to doctors, hospitals and consumers through 

various modes. Consumer level marketing is done through TV advertisements, which needs monitoring. Pharma 

companies state that they follow their self-regulatory code while marketing to doctors/hospitals. However there 

have been many instances where companies have violated the code. This has lead the government recently to 

ban freebies, cruise tickets, paid vacations and sponsorships to educational conferences and seminars etc. 

Similarly, many doctors are being accused of over treating patients and undertaking needless surgeries to fulfil 

corporate / personal targets. Where generic drugs are sufficient, doctors are also being accused of prescribing 

expensive / branded ones. 

 

III. CONCLUSION 

 

Corporate Social responsibilities is the hope of rays for Bharat where a major ckunk of the population live with 

the category of have not. They are struggling to arrange their bread and butter. They are least bothered for the 

health of their families. If they are suffering with the non-curable diseases, it‟s become more dangerous for 

them. The passing of Companies Bill 2012 in the Lok-Sabha on December 18, 2012, the Indian pharmaceutical 

companies have to invest anywhere between Rs.300-325 crore in the coming years under Corporate Social 

Responsibility (CSR) scheme. As per the latest changes, every company having a net worth of Rs.500 crore or 

turnover of Rs.1,000 crore or an average net profit of Rs.5 crore in last three financial years would have to 

implement CSR practices and spend at least two per cent of average net profit in the preceding three years on 
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CSR every financial year. If the company fails to implement CSR, the board of directors would have to state the 

reasons in its report. Ranbaxy has created a core group of 93 persons including 33 medical officers, 37 auxiliary 

nurse midwives and other paramedics and 19 support staff enable to operate 18 mobile healthcare vans and on 

urban family welfare centre, providing services to over to 6.50 lakh people in the northern and central parts of 

India.  

So it has been a matter of the well- being of the common people and no doubt pharma companies are investing 

good amount of money for these works.   
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