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ABSTRACT 

This paper is all about the E-Branding strategy adopted by company in today’s fast moving world & how they 

expand their market, how they reach to their customer & give them an easy way to do business & thus establish  

the best relationship by providing then time saving & fast online business opportunity. Now the marketing over 

internet which is becoming most effective way of promoting any business with minimum cost & maximum reach 

to target customer. So in this report you will see discussion about how actually e-Marketing should be done and 

with more strategies of e-marketing. Also all forms of e-Marketing isnarrate which will help to understand the 

topic in detail. 

Ecommerce began to grow very quickly once methods to securely provide your credit card number or Debit 

card number became available. Consumers could now order products right from their home. Companies could 

reach customers throughout the world. Online auction sites became very popular as people could sell their 

items to each other for a small amount. There also was an increased use of the internet as a source of adds. 

Companies began to place ads on other websites to promote their products. Today pay per click adds benefit 

both the publishers of the websites &the company which has goods to sell. Affiliate programs are also very 

popular.Companies can ship “bits” weightless electrons around the world at the speed of light, for a fraction of 

what it costs to ship heavy “atoms” at the very speed of freight. In just a few years the Internet will be important 

of a business tool as what the phone &FAX are today. Intranets, real-time transaction processing, & “customer 

self-service” are just the commencing. We are transitioning from static sites to dynamic& personalized sites, 

from broadcasting to narrow Casting, from information dissemination to actual commerce. 

 

Keywords: E-Marketing, Customer self –service, actual commerce, Casting etc 

 

I. INTRODUCTION 

What is eMarketing? 
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E-Marketing is an issue that takes a lot of strength today, a time where social networking accounts have 

different types of users with different interest such as social, economic, cultural, political…etc.Before we go and 

talk about more about this, let’s define what e-marketing is; according to Kotler, e- marketing ”is what a 

company does to publicize, promote and sell products and services online”. This meaning that e-marketing 

covers all activities businesses performs using the internet, so that they can generate more business and develop 

its brand identity, overall reaching their target audience. With this form of marketing companies can increase 

sales, improve visibility and brand recognition.E marketing goes beyond creating a website. It focuses on online 

communications through the use of direct dialogues with user, overall reaching potential customers. Because of 

this type of marketing business can be done in a simpler way.E-marketing is one of the simplest things. This 

type of marketing is for people looking for online products, for example, the items in which you are selling they 

can find them, and learn about your store via the internet.Once they do this they will be within your website, and 

from here they can see your products and what you can offer them. The next step would be to see if they like 

what you are offering, and if they understand what it is you want to say with what you’re offering. If this is the 

case they will go to your store or call to ask for more information, therefore making it very likely that your sales 

will increase.This video can help understand it better, and will give more information on different types of 

emarketing: 

It can include content management, public relations, customer service and sales. E-marketing has become 

popular to the extent that internet service providers are becoming more accessible. Over a third of consumers 

who have internet access in their homes have reported that they use the internet as a means to make their 

purchases. 

 

However, in order to achieve this you will need more than a website or an account with social media as this is 

something everybody has access to. To be different and get people’s attention of what it is you’re offering, you 

will need a plan of action in order to communicate everything you want, because otherwise it may become 

unfavorable. 

Defining the concept of e-marketing 

In the first section of this essay it is important to clearly define the concept of e-marketing. This is a vital task, 

because in order to be able to fully understand how e-marketing affects businesses and their customers it is 

important that the notion of e-Marketing is first of all adequately defined. Patricelli argues that e-marketing is a 

general term used to denote a wide array of different Internet-related activities. These include “website building 

and promotion, consumer communications, e-mail marketing and newsgroup advertising”  However, the term e-

marketing has developed enormously over the past decade and today it encompasses a far wider range of 

activities and one of the most important of these is the use of social media in order to advertise online. Pride 
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settles on an altogether more comprehensive definition of e-marketing, stating that he understands the concept 

as referring to the “strategic process of creating, distributing, promoting and pricing products for targeted 

customers in the virtual environment of the Internet” 

How does e-marketing help businesses reach their customers? 

E-marketing helps businesses reach their customers in a wide variety of different ways. Boone claims that the 

Internet offers businesses the chance to reach their customers in a number of unique ways and that one of the 

most important of these is the global reach of the consumer base that the Internet is able to provide. According 

to Boone, “the net eliminates geographic protections and limitations of local businesses and it gives smaller 

firms a wider audience” 

 

II. AN INTRODUCTION TO THE IMPORTANCE OF E-MARKETING 

 

You might be wondering why you would explore the world of E-marketing when you already have a successful 

marketing strategy that employs traditional marketing platforms (Yellow Pages, word-of-mouth, print 

advertising). E-marketing provides small businesses the opportunity to access a wider audience at a relatively 

low-cost and sometimes free alternative. To help you understand the benefits of E-marketing, here is a brief list 

of how E-marketing can transform your small business and give you a competitive advantage. 

Reaching a wider audience: Geographical borders do not limit the power of the Internet and as a result you can 

reach out to a wider audience through the click of a link. Your small business can compete on a global scale at a 

relatively low-cost. 

 Low Cost: Traditional marketing strategies can be quite costly. By harnessing an effective E-marketing 

campaign you can reach out to the wider audience using free tools such as Twitter (see our blog post on Twitter 

Tips), Facebook, Blogs, or E-mailing. 

 Interesting and captivating marketing campaigns: Thanks to the wonders of the Internet, you can incorporate 

amazing graphics, videos, music, and links into your E-marketing campaign on a tight budget. Use the Internet 

to your advantage and find powerful YouTube videos or captivating images using Flickr. 

 Around-the-clock marketing: If your working business hours are 9:00 am to 5:00 pm, your E-marketing 

campaign can continue throughout the hours of the night. Even when your business doors close, customers will 

still be able to access your information and business product via the Internet. 

 Harness the power of the Internet and begin to brainstorm ways in which you might use E-marketing strategies 

in your marketing agenda. What is your next step? Will you enhance your website? Start a blog? E-mail clients 

interesting YouTube videos related to your business? Start an e-newsletter? Whatever your next step, consider 

implementing one of the above E-marketing tools to enhance your business. 

 

THE 14 TYPES OF MARKETING ONLINE 

1. Search Engine Optimization 

Search Engine Optimization is the process of improving rankings of a website or web page in the unpaid 

“organic” search results.The path of the SEO is to make webpages rank higher in the search engine results pages 

(aka serp) to increase visibility.The higher a page ranks, the more visible it is, and therefore will receive more 

https://www.chamberplan.ca/business-tips/72-an-introduction-to-the-importance-of-e-marketing
http://www.chamberplan.ca/business-tips/66-6-twitter-tips-to-get-you-your-business-started
http://www.chamberplan.ca/business-tips/66-6-twitter-tips-to-get-you-your-business-started
http://www.youtube.com/?gl=CA&hl=en
http://www.flickr.com/
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traffic.At one point, Search Engine Optimization played by a fairly well defined set of rules: Optimize a page 

for a specific keyword, get links from other websites that use that keyword.While there is still some level of this, 

with the introduction of Google’s Penguin update, many SEO’s who thrived by manipulating the system have 

found the ground shrinking beneath their feet. 

There are a number of tools you can use if you decide to follow the path of the SEO, but I highly recommend 

the following: 

 The Beginner’s Guide To SEO 

 Scribe SEO: The Integrated WordPress SEO Plugin 

 SEOMoz Pro Tools 

 

2. Pay Per Click 

If done well, Pay per click is one of, if not the fastest type of online marketing to drive targeted traffic to your 

web properties.But when done haphazardly, can cost a company thousands of dollars with little to no return.It’s 

one of my favorite lead generation techniques because once your campaign is optmized, you’re able to calculate 

a fairly accurate and predictable ROI. 

Whatever you do, don’t go into Ppc under the misconception that you’re just going to target a couple of 

keywords, write some copy, then watch the dollars pour in. 

 5 Often-Overlooked Ppc Tips For Beginners 

 Ppc Hero’s Beginner’s Guide To Ppc 

 5 Steps To Pay Per Click Advertising That Actually Works 

  3. Email 

Think of email marketing as the bridge between the top of your sales funnel ( Awareness – Seo, Social Media, 

Online Networking) and the sale.Sure, email is not as sexy as it’s younger, hipper counterpart – Social Media, 

but it’s one of the most direct and private forms of communication. Because of this, it’s still one of the most 

effective types of online marketing in terms of driving sales.The best email marketers embrace the private nature 

of email communications and take care to treat their email subscribers a little more special than non email 

subscribers. 

This allows you to create hyper targeted messaging that reflects you understand where your customer is in the 

buying cycle. Are they “just looking” or are they an evangelist? Creating email marketing programs for each 

stage of the customer lifecycle allows you to deepen loyalty and directly increase revenue. 

One major disadvantage for email marketers is the constant evolution of spam filters in email programs. 

Companies must also make ensure their program does not violate spam laws such as the United States’ 

Controlling the Assault of Non-Solicited Pornography and Marketing Act (CAN-SPAM) 

And of course, we haven’t even talked about Autoresponders: 

http://searchengineland.com/library/google/google-penguin-update
http://www.seomoz.org/beginners-guide-to-seo
http://bit.ly/12bFC2O
http://go.seomoz.org/SHeH
http://tommy.ismy.name/and-these-are-my-thoughts/ppc-advertising-basics/
http://tommy.ismy.name/and-these-are-my-thoughts/lead-generation-techniques/
http://searchenginewatch.com/article/2067051/5-Often-Overlooked-PPC-Tips-for-Beginners
http://www.ppchero.com/ppc-heros-beginners-guide-to-ppc/
http://www.copyblogger.com/5-steps-to-pay-per-click-advertising-that-works/
http://en.wikipedia.org/wiki/CAN-SPAM
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For resources on getting started with email marketing: 

 107 Ways to Dominate Email Marketing 

 How To Open The Door To A Second Wave Of Sales 

 Getting Started With Email Marketing In Four Minutes 

4. Video Marketing 

Did you know Youtube is the second largest search engine in the world, and the third most visited site, 

period?While it may seem that a standard commercial might be the easiest way for a business to engage in video 

marketing, this is simply not the case. 

Video can be incredibly social, and smart video marketers are blurring the lines of what’s acceptable for 

branded content. 

 

5. BLOGGING 

It may seem strange to see blogging on this list, because many of the things we’ve talked about may seem 

encapsulated in blogging.But really, a blog is just a channel. It can host videos, podcasts, text articles, news 

topics, sell affiliate advertising, provide instruction or insight – however at the end of the day, what you’re 

talking about isn’t “blogging”, you’re talking about content that fills the channel. 

 

For more resources on blog management: 

 The Ten Types Of Blog Managers – Which One Are You? 

 Blog Siloing Revisited 

 Blog Structure – Higher Rankings With What You Have 

  

6. Content Marketing 

 Content marketing is one of those buzzwords that keeps flying around, yet very few people (including 

marketers) really understand what it’s about. 

If “blogging” is really about how everything is distributed and structured, content marketing is the practice of 

 creating media that brings the person interacting with it towards one of the following four goals:. 

1. Be Shared 

The primary purpose of this kind of content is to spread throughout a community and get maximum exposure. 

Generally this kind of content will appeal to the different extremes of your market’s personality. 

2. Be Discussed 

The goal of this kind of content is to start a conversation within a community. 

https://docs.google.com/document/d/1PpmAodq9M486pdy482NrwjFuq7zWNyAsRUyNXujyIOY/edit?usp=sharing
http://ismyname.aweber.com/blog/email-marketing/how-to-open-the-door-to-a-second-wave-of-sales.htm
http://ismyname.aweber.com/videos/create-email-marketing-campaign.htm
http://www.seomoz.org/blog/ten-types-of-blog-managers-which-one-are-you
http://www.searchengineguide.com/lisa-barone/siloing-revisit.php
http://www.trafficgenerationcafe.com/blog-structure/
http://tommy.ismy.name/and-these-are-my-thoughts/content-marketing/
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This can be done by leveraging big news items (newsjacking), addressing a common problem, exposing a dirty 

secret (or really any controversy) or creating a valuable, game changing resource. 

3. Generate Leads 

While the first two types of content marketing are essentially about raising awareness, getting the lead 

conversion process to work properly is about creating content that gets your viewer to first identify their 

problem, then say, “I need help”After that, it’s about offering a solution to help fix that problem. (in fact if this 

is a problem for you,  request a strategy session with me, and we can find ways to fix this) 

4. Make Sales 

Structure wise, this is very similar to “lead content” but the lead nurturing cycle is a lot shorter if not virtually 

non-existent. 

Generally speaking, the reasons this kind of “selling” content takes place is because 

A.) the cost of the product is low, and therefore is a lower risk or 

B.) the key phrase people are using to discover the content indicates they’re further along in the decision making 

process (they’re searching for product reviews, comparisons, etc) 

 The Scribe Content Marketing Library 

 How To Profit From The Digital Revolution 

 Content Marketing w/ Brian Clark and Chris Brogan 

 

7. Social Media 

While one true unified definition of Social Media marketing exists, many have embraced the use of social 

platforms to promote their brand.If I were to define the starting process of social media marketing:I would look 

at various social media channels in a very similar way as a traditional media buyer.This would mean looking at 

the usual suspects – Facebook, Twitter, Google+, Youtube, Pinterest, Linkedin(maybe) – but then also niche 

networks, forums, active blog communities, and any place where there’s active two way conversation 

happening. 

 

 

8. Network Marketing 

 While Network Marketing and Social Media share similar roots, the network marketer takes the work the social 

media marketer does, and takes it a step further.If the Social Media marketer’s job is to identify the smaller 

networks and appeal to the collective mindset of the group while identifying the influencers, the network 

marketer’s job is to build relationships with those influential people. 

http://www.davidmeermanscott.com/books/newsjacking/
http://tommy.ismy.name/and-these-are-my-thoughts/lead-conversion/
http://tommy.ismy.name/and-these-are-my-thoughts/lead-conversion/
http://tommy.ismy.name/and-these-are-my-thoughts/lead-conversion/
http://tommy.ismy.name/email/
http://bit.ly/XJxqzh
http://bit.ly/YtC3x4
http://humanbusinessworks.com/radioshow/23copyblogger01/
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9. Community Building 

 Where the last two disciplines focus more on outreach, community building is what happens after you’ve 

brought people in.Community building is a field of practices directed toward the creation or enhancement of 

community among individuals around a common interest.The primary belief of community managers is to use 

brand properties as a “hub” to facilitate the conversation between users.Doing this increases brand loyalty, and 

builds a core group of enthusiasts that will be the first to interact with and share brand’s content. 

 

 10. Location Based Marketing 

At the time of this writing, one of the fastest emerging trends in online marketing. 

The popular philosophy held by location based marketers is to reward users for “checking-in” to a company’s 

physical location.Rewards can include discounts for the person who “check-in” the most and promotional 

merchandise for those who “check-in”.Popular “check-in” style platforms include Foursquare, Gowalla, Google 

Places and Facebook Places. 

For local businesses, the importance of claiming all of your places can not be stressed enough. Many of 

these “place” platforms allow your customers to leave reviews, and if unmanaged can leave a ton of missed 

opportunities for good customer experiences. 

 4 Rules For Location Based Marketing That Won’t Creep Your Customers Out 

 5 Location Based Marketing Platforms For When You Don’t Have A Store 

 Is Location Based Advertising The Future Of Mobile Marketing And Mobile Advertising? 

  

11. Contextual marketing 

In it’s rawest form, contextual marketing is about finding opportunities throughout the web and creating funnels 

that lead back to their site.Unlike social media however, this type of online marketing takes place outside of 

social networks:Think Guest Blogging, buying reviews from bloggers, finding guest spots on youtube videos, 

and virtually any other form of “brand alignment” tactics that might be used to get another brand more visibility.  

Contextual marketers will look for different opportunities to promote their business, regardless of the medium 

being used to do it.The primary difference between the two is that while the network marketer is in charge of 

managing long term relationships, contextual marketers are focused on finding relevant platforms and building 

sheer numbers. 

Some Great Tools for Contextual marketers: 

 FollowerWonk – to find overlaps in social media profiles 

 Open Site Explorer – to see who’s linking to the high ranking pages for a given keyword 

http://www.entrepreneur.com/article/223120
http://streetfightmag.com/2012/12/17/5-location-based-marketing-platforms-for-brands-without-retail-stores/
http://www.forbes.com/sites/marketshare/2013/01/17/is-location-based-advertising-the-future-of-mobile-marketing-and-mobile-advertising/
http://tommy.ismy.name/blogging-2/guest-blogging/
http://followerwonk.com/
http://go.seomoz.org/SHeF
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 Similar Sites – a plugin to help find sites similar to the one you’re looking at 

 

12. Affiliate (Performance Based) Marketing 

The act of selling someone elsesproduct, or having someone else sell your product for you. This is the internet 

equivalent of having a commissioned sales job.The person who is selling the product may use one or all of the 

techniques on this list in order to sell an affiliate product. 

What makes this a discipline on it’s own is that often times an individual is not selling their own 

product.Because of this, each affiliate program has it’s own rules, regulations, and requirements for a seller to be 

accepted and remain in the program. 

For more resources on being a better affiliate seller: 

 How To Become An Affiliate Marketer 

 Thinking Outside The Affiliate Box 

 What is Affiliate Marketing 

 

13. User Experience Branding (UxB) 

If you think about the “blogger” as the person who maintains the internal scheduling, structure, and 

categorization of content, and the content marketer that develops that content, then think of the UxB as the 

person who develops the “look and feel” that packages the content. 

The goal of the UxB is to develop experiences that are intuitive and “sticky”, keeping the user on the site for as 

long as possible. 

 The Best Websites In The World Do These 6 Things 

 13 Of The Best User Experience Blogs 

 15 Interactive Websites With Engaging User Experiences 

 

14. Interactive Advertising 

With web technologies evolving every day, an emerging group of marketers take to creating advertising that 

requires users to interact with the website. 

Every day there are branded, interactive advertisements that give the user something to “play” with.One such 

example is how Augmented Reality is being integrated into advertising – merging the real world with computer 

graphics.Here’s an example of how Cisco is using this to “get you in the game”. 

 

III. ADVANTAGES OF E-MARKETING 

Following are some of the advantages of e-Marketing: 

 Extremely low risk 

 Reduction in costs through automation and use of electronic media 

 Faster response to both marketers and the end user 

 Increased ability to measure and collect data 

 Opens the possibility to a market of one through personalization 

http://similarsites.com/
http://www.famousbloggers.net/become-affiliate-marketer.html
http://marketingland.com/learning-outside-the-affiliate-marketing-box-32662
http://www.problogger.net/archives/2009/07/07/what-is-affiliate-marketing/
http://blog.crazyegg.com/2013/02/14/best-websites-in-the-world/
http://www.internetmarketingninjas.com/blog/website-quality/best-user-experience-blogs
http://www.dtelepathy.com/blog/inspiration/15-interactive-websites-with-engaging-user-experiences
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 Increased interactivity 

 Increased exposure of products and services 

 Boundless universal accessibility 

 

IV. DISADVANTAGES OF E-MARKETING 

Following are some disadvantages of e-Marketing: 

 Dependability on technology 

 Security, privacy issues 

 Maintenance costs due to a constantly evolving environment 

 Higher transparency of pricing and increased price competition 

 Worldwide competition through globalization 

 

V. CONCLUSION 

Based on this paper as generations evolve and technology develops, the advancement in the field of marketing 

and advertisements has been immense. No longer are businesses bound by the limitations of traditional 

marketing techniques. The old has been heavily replaced by the new. One of the newest and most effective 

strategies has been of online marketing, which is the topic that this whole e-book was centered on. Online 

marketing utilizes the internet and its wealth of resources for promotional, profile-raising purposes. 

After covering some types of online marketing, which included email marketing and social media marketing, we 

reviewed some of the common trends and shifts that resulted from this advancement. The main point that was 

highlighted was how unique modern internet advertising is, as compared to its traditional counterparts. Internet 

marketing is all about being available whenever and wherever customers may need you, rather than just popping 

up once in a while for attention. 

Modern market has transferred to the online world where companies can now reach customers worldwide, using 

different forms of online marketing. Not only does this increase the potential market and the number of potential 

customers, but it also provides companies with the chances of establishing the position on global market and 

thus reaching for greater success and achievement of long-term goals. 
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