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ABSTRACT 

The youth is often the most enthusiastic generation when it comes to the use of new technologies. Modern forms 

of ICT have brought about a revolution in the society and made it possible for users across the world to 

communicate with each other on regular basis. Review of previous literature suggests that youth carries a better 

aptitudefor modern ICT and use it with a relative ease. This paper presents an examination of ICT use among 

the youth of Hisar district.It is an attempt to identifythe usage, locale and barriers of ICT among these youth. 

The study was conducted with the help of a survey designed to scrutinize the reach, access and adoption of new 

ICT tools like mobile, computer and Internet among the youth that resides in Hisar.  
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I. INTRODUCTION 

 

ICTs are those technologies that can be used to interlink information technology devices such as personal 

computers with communication technologies such as telephones and their telecommunication networks (Adeniji 

2010).Tablet, Smartphone, Laptop, Personal Computer and the Internet are the examples of ICTs.Michiels and 

Van Crowder (2001) have defined ICTsas “a range of electronic technologies which when converged in new 

configurations are flexible, adaptable, enabling and capable of transforming organisations and redefining social 

relations” (as cited by Slaymaker and Young). 

Information and communication technologies (ICTs) consist of hardware, software, networks, and media for the 

collection, storage, processing, transmission, and presentation of information (voice, data, text, images), as well 

as related services (Evoh, 2007). It comprises communication technologies that consist of a range of 

communication media and devices, including print, telephone, fax, radio, television, video, audio, computer, and 

the Internet(McKenzie). 

ICT is short for Information and Communication Technologies. It is similar to IT (Information Technology), but 

focuses more on telecommunications mediums, such as the Internet, cell phone networks, and satellite 

technology. Examples include instant messaging, video-conferencing, online multiplayer gaming, and social 

networking websites (PC.Net). 

ICT does not mean the Internet alone. It includes radios, wireless phones,computers connected (or not) to the 

Internet, electronic brail writers, and awide variety of software, hardware, or tools such as operating 

systems,databases, email or office productivity applications, networks, and so forth. They are not to be used 

instead of other tools, but complement what exists to achieve a goal, be it better food distribution or health care 

access, eLearning, entertainment, and so forth(Melhem et. al.  2009). 
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Youth The first sub-group of 16-21 years covers adolescents whose needs and areas of concern are substantially 

different from youth under the other age-groups. The second sub-group of 21-25 years includes those youth who 

are in the process of completing their education and getting into a career. The third sub-group of 26-30 years 

comprises of young women and men most of whom have completed their education, including professional, and 

are, more or less, settled in their job and in their personal life (National Youth Policy 2012). 

 

II. REVIEW OF LITERATURE 

 

Kumar & Sharma (2012) identified theimpact of ICT for women literacy in Indian rural areas. They found out 

that the content available on the Internet does not relate to the needs of women. They also talked about the 

misuse of digital technology in form of virtual harassment, pornography and abused e-mail or messages. They 

concluded that it is very important to educate women who can further help her family and country to develop. 

Sulaiman, Kalaivani & Mittal (2011)emphasize that women face numerous barriers in accessing ICT. They 

conclude that, though numerous ICT initiatives have been started for the upliftment of women, they are rarely 

successfully implemented. Among ICT, the community radio has played the greatest role in reaching women. 

The researchers highlighted that ICT can play a great role in empowering rural women and therefore it is 

important to provide a better access and bridge the digital divide between the rural and urban, man and women. 

Gillwald, Milek & Stork (2010)performed gender based assessment of ICT access and usage in Africa. They 

identified that there exists a limited access of ICTfor the women in Africa. Moreover they also stressed on the 

limited usage of ICT due to high costs. They identified that the radio is most widely used medium and mobile 

phone is used extensively as well. However, the use of computer and Internet is very limited. They concluded 

that women are not able to access ICT as much as men do.  

Kwake & Adigun (2008)studied the use and access of ICT among rural women in Kenya. They identified that 

rural women in Kenya prefer listening to radio and watching TV rather than using modern technology like the 

internet. Rural Kenyan women reported that the use of ICTs (especially Radio and TV) helped them in enriching 

their social lives. The respondents also highlighted reasons for not using ICT. These included unavailability, 

inaccessibility and high cost. One of the major finding of the study includes the identification of only 8% 

respondents who believed in the usefulness and availability of ICT. The researchers concluded that that ICT 

alone is not sufficientfor uplifting the rural women in Kenya.  

Francis & Khadar (2006) studied the rural youth of Africa, the Caribbean and the Pacific (ACP).  The 

researchers identified that there is a need to educate and train the youth about the appropriate use and 

maintenance of ICT. They also recommended lowering the cost of ICT for maximum benefit of youth. They 

emphasize that the rural youth of ACP countries can live a better life if they acquire technical or commercial 

skills of ICT use. The study also identified that ICT use can bring rural youth at par with their urban peers. 

Cecchini &Scott (2003)discussed that Information and Communication Technology can play a major role in 

reducing poverty. They emphasize that ICT can help the poor by providing information, education and access to 

financial services.  The authors highlight that the people from rural India can easily connect to markets through 

ICT use. However, low cost of access is an important prerequisite for the benefit of the poor.  
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III. OBJECTIVES AND METHODOLOGY  

3.1 Broad Objective  

The broad objective of this study is to research the knowledge and use of ICT among the youth of Hisar, 

Haryana. 

 

3.2 Specific Objectives 

1. To understand the knowledge and awareness of ICT among youth of Hisar. 

2. To search the locale where the youth of Hisar use ICT. 

3. To identify the time period from which the youth of Hisar started making use of various ICT. 

4. To find out the various purposes for which youth of Hisar makes use of ICT. 

5. To examine the frequency of ICT use by Youth of Hisar. 

6. To understand the barriers faced by the youth of Hisar in their use of ICT. 

 

3.3 Methodology  

Universe:  The universe of the research is youth 

Sample:   Youth of Hisar district  

Sample size:  100 respondents (50 males and 50 females)  

Research Tool:  Codebook,Codesheet, Questionnaire, SPSS, MS Excel. 

 

IV. TABULATION AND ANALYSIS 

Table 1. Respondent’s Self-Claim about the knowledgeof ICT 

Knowledge 

of ICT 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

Yes 32 64 39 78 71 71 

No 18 36 11 22 29 29 

 

 

Chart 1. Respondent’s Self-Claim about the knowledge of ICT 
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Table 1 and Chart 1 depictsthe self-claim about ICT knowledge among the youth of Hisar. The respondents 

were asked whether they knew what ICT is. Of those who were surveyed, 71% respondents claimed that they 

know about ICT and 29% said that they don’t know about it. It is also identified that 78% females and 64% 

males claimed that they know about ICT. On the other hand, 22% females and 36% males confessed of not 

knowing about ICT.   

Table 2.  Respondent’s Knowledge about the full form of ICT 

 

Knowledge of Full Form of ICT 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

Internet and Computer Tools 9 18 10 20 19 19 

Information and Computer Tools 9 18 0 0 9 9 

Information and Communication Technology 13 26 31 62 44 44 

Instruction and Communication Technology 7 14 6 12 13 13 

Internet and Communication Technology 12 24 3 6 15 15 

 

Chart 2.  Respondent’s Knowledge about the full form of ICT 

Table-2 and Chart-2 depicts the knowledge of full form of ICT. It is identified that only 44% of total 

respondents identified the correct full form of ICT. Those who identified the correct full form, are majorly 

females (62%) as only 26% male respondents identified the correct full of ICT. The remaining respondents 

highlighted incorrect full forms like Internet and Computer tools (19%), Information and Computer tools (9%), 

Instruction and Communication Technology (13%)and Internet and Communication Technology (15%). The 

striking contrast between the self-claim for the knowledge of ICT (in Table 1) and identifying the correct full 

form (in Table 2) is note-worthy.    
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Table 3. Identification of ICTby Respondents 

 

Tools of ICT 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

Mobile + Tablet 9 18 8 16 17 17 

Laptop+ Computer 8 16 6 12 14 14 

Internet 12 24 11 22 23 23 

All of these 21 42 25 50 46 46 

 

 

Fig 3. Identification of ICT by Respondents 

The respondents were provided with five ICToptions i.e. Mobile, Tablet, Laptop, Computer and Internet. The 

purpose was to gauge whether they were confident about their claim of ICT knowledge.  The respondents 

provided mixed responses. Table 3 and Chart 3 identify the things that youth consider as ICT. The results 

depicts that a considerable percentage of respondents were not sure of what all ICT comprises as there were a 

variety of combination of answers.  Close to ¼ of the total respondents (50% females and 42% males) 

highlighted that ICT comprises all provided options. Others thought of ICT as Mobile and Tablet alone (18% 

males and 16% females), Laptop and Computer alone (16% males and 12% females) and Internet alone (24% 

males and 22% females).  
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Table 4. Ownership of ICT by Respondents  

  Respondents Combined 

Ownership of ICT Male (50) Female (50) (n= 100) 

  Number % Number % Number % 

Mobile + Computer 6 12 19 38 25 25 

Laptop + Mobile 21 42 17 34 38 38 

All of these 23 46 14 28 37 37 

 

 

Chart 4. Ownership of ICT by Respondents 

Table 4 and Chart 4 depict the ownership of ICT by respondents. As many as 38% respondents (42% males and 

34% females) highlighted that they owned a Laptop and Mobile phone. Further, 37% respondents (46% males 

and 28% females) informed that they used Computer, Laptop and Mobile phone at their homes. Lastly, 25% 

respondents (12% males and 38% females) claimed of having a Computer and Mobile Phone. The results 

depicts that the youth of Hisar access ICT in their daily life.  

Table 5. Level from which respondents started using mobile 

Started Using Mobile 

from 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

School 13 26 7 14 20 20 

College/University 30 60 37 74 67 67 

Work 7 14 6 12 13 13 
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Chart 5. Level from which respondents started using mobile 

Table 5 and Chart 5 depict the level from which the youth started making use of mobile phone. It is identified 

that maximum youth (67%) started making use of mobile from college/university level. On the other hand, a 

short percentage (14% males and 12% females) started making use of mobile when they started to work. Further 

20% youth (26% males and 14% females) started using mobile from school only.  

Table 6. Level from which respondents started using Computer 

Started Using 

Computer from 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

School 23 46 17 34 40 40 

College/University 24 48 28 56 52 52 

Work 3 6 5 10 8 8 

 

 

Chart 6. Level from which respondents started using Computer 
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Table 6 and Chart 6 identified the level from which the respondents claimed to start using computer. It is 

identified that 52% respondents (48% males and 56% females) highlighted that they started using computer 

when they were in their college/university. The percentage of those, who started using internet from school is 

40% (46% males and 34% females). Those who highlighted that they started making use of computer only when 

they started to work includes (6% males and 8% females).  

Table 7. Level from which respondents started using Laptop 

Started Using Laptop 

from 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

School 17 34 12 24 29 29 

College/University 28 56 24 48 52 52 

Work 5 10 14 28 19 19 

 

 

Chart 7. Level from which respondents started using Laptop 

Table 7 and Chart 7 depict the level from which respondents started making use of laptop. More than half the 

respondents (52% that comprises 56% males and 48% females) highlighted that they started using laptop only 

when they came to university or college. 29% respondents (34% males and 24% females) highlighted that they 

started using laptop from school and 19% respondents (10% males and 28% females) identified that they started 

using laptop when they started to work. 

Table 8.Level from which respondents started using Internet 

 

Started using Internet 

from  

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

School 21 42 18 36 39 39 

College/University 27 54 20 40 47 47 

Work 2 4 12 24 14 14 
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Chart8.Level from which respondents started using Internet 

Table 8 and Chart 8 depict the level from which respondents started making use of Internet. Most respondents 

47% (including 54% males and 40% females) highlighted that they started making use of Internet from 

College/University. This is followed by 39% respondents (42% males and 36% females) who started using 

internet when they were in school. Lastly, 14% respondents (4% males and 24% females) highlighted that they 

started using internet from when they started to work. 

Table 9. Locations where respondents make use of internet 

 

Location of Internet Use 

 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

At home + At school/ college/ university 31 62 24 48 55 55 

At home + At office 10 20 8 16 18 18 

At school/ college/ university/ + café 9 18 11 22 20 20 

At School/College/University 0 0 7 14 7 7 

 

 

Chart 9. Locations where respondents make use of internet 
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Table 9 and Chart 9 highlight the locations where respondents make use of the Internet. 55% respondents (62% 

males and 48% females) expressed that they make use of Internet at their home and at their school/ 

college/university. This is followed by 18% respondents (20% males and 16% females) who use internet at their 

home and office. 20% respondents (18% males and 22% female) told that they used internet at their 

school/college/university and café. Remaining 7% respondents that were only females informed that they make 

use of internet only at their school/college/university. 

Table 10. Respondents’ activities on computer/Laptop 

 

Activities on  Computer/Laptop 

 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

Play games + Surf the internet 19 38 11 22 30 30 

Store the information of personal use + Play games 9 18 26 52 35 35 

Use of school/ college/ university/office work + Surf the 

internet 
7 

14 
7 

14 
14 14 

All of these 15 30 6 12 21 21 

 

 

Chart 10. Respondents’ activities on computer/Laptop 

Table 10 and Chart 10 depicts what the respondents do on their computer/laptop. Maximum respondents 35% 

(18% males and 52% females) highlighted that they use their computer/laptop for storing information of 

personal use and for surfing the internet. A considerable proportion of respondents (30% that includes 38% 

males and 22% females) highlighted that they majorly use laptops/computers for playing games and surfing the 

internet. Next to this, 21% respondents (30% males and 21% females) highlighted that they use laptop or 

computer for all these reason that includes, playing games, storing information for personal use and for school, 

college or office purposes. The remaining 14% highlighted that they use their computer or laptop majorly for net 

surfing and doing their school, college or office work. 
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Table 11. Respondent’s activities on Mobile 

 

Activities on mobile 

 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

Make calls + Send SMS 12 24 13 26 25 25 

Play games + Make 

calls 
14 

28 
20 

40 
34 34 

Send SMS +Surf the 

internet 
10 

20 
8 

16 
18 18 

All of these 14 28 9 18 23 23 

 

 

Chart 11. Respondents’ activities on mobile 

Table 11 and Chart 11 depicts what the respondents do on their mobile. Maximum respondents 34% (28% males 

and 40% females) highlighted that they use their mobile for making calls and playing games. A considerable 

proportion of respondents (25% that includes 24% males and 26% females) highlighted that they majorly use 

mobile for making calls and sending SMS. Next to this, 23% respondents (28% males and 18% females) who 

highlighted that they use mobile for all these reason that includes, making calls, sending SMS, playing games 

and internet surfing. The remaining 18% (20% males and 16% females) highlighted that they use their mobile 

majorly for sending sms and net surfing.  
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Table 12. Respondent’s activities on the Internet 

 

Activities on internet 

 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

E-mailing + Playing games 5 10 4 8 9 9 

Chat + Downloading 3 6 4 8 7 7 

Search information + Chat  4 8 8 16 12 12 

All of these 38 76 34 68 72 72 

 

 

Chart 12. Respondents’ activities on Internet 

Table 12 and Chart 12 highlights what the respondents do on the Internet. Maximum respondents 72% (78% 

males and 68% females) highlighted that they use internet for e-mailing, chatting, downloading, searching 

information and playing games. 12% respondents (8%males and 16% females) expressed that they majorly use 

internet for searching information and for chatting. This is followed by 9% respondents (10% males and 8% 

females) conveyed that they use internet mainly for e-mailing and playing games. The remaining 7% 

respondents (6% males and 8% females) pointed out use of internet mostly for chatting and downloading. 

Table 13. Habitually of Internet Use 

Habitually 

of Internet 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

Light 16 32 14 28 30 30 

Moderate 9 18 12 24 21 21 

Heavy 25 50 24 48 49 49 
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Chart 13. Habitually of Internet Use 

Table 13 Chart 13 elaborates the habitually of internet use by youth of Hisar. It is identified that the maximum 

percentage of respondents (49% that includes 50% males and 48% females) are heavy users of the internet who 

use it for 5 hours or more in a day A considerable proportion of respondents (30% that includes 32% males and 

28% females) are light users of the Internet who use internet for l hour or less. The remaining 21% (18% males 

and 24% females) use internet moderately for 2-4 hours.  

Table 14. Barriers to the use of Laptop/computer/mobile 

 

Barriersto ICT Use 

 

Respondents Combined 

(n= 100) Male (50) Female (50) 

Number % Number % Number % 

High Cost 17 34 20 40 37 37 

Lack of Family Support 10 20 13 26 23 23 

Lack of training 14 28 7 14 21 21 

Difficult to use Technology 9 18 10 20 19 19 
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Chart 14. Barriers to the use of Laptop/computer/mobile 

Table 14 and Chart 14 elaborates the barriers faced by respondents in the use of ICT. Most identified (37% that 

includes 34% males and 40% females) that high cost is one of the major barrier in the use of ICT. 23% 

respondents (20% males and 26% females) highlighted the lack of family support when it comes to the use of 

ICT like computer/laptop or mobile or internet. This is followed by 21% respondents (28% males and 14% 

females) who highlight that lack of proper training is an important barrier in ICT use. The remaining19% 

respondent (18% males and 20% females) believe that there is a lack of appropriate training for ICT use.  

 

V. FINDINGS&CONCLUSION 

 

1. It is identified that the knowledge of ICT is more among female youth of Hisar. Of the total respondents 

surveyed, 78% females claimed that they know what ICT is.   This claim stands true for as many as 62% 

females who identified the correct full form of ICT. However on the other hand only 26% males identified 

the correct form of ICT 

2. After analysing respondent’s self-claim for the knowledge of ICT, respondent’s identification of full form 

of ICT and respondent’s identification of ICT tool, it is identified that respondents’ self-claim for the 

knowledge of ICT is exaggerated to some extent. Thus it would be apt to say that a considerable proportion 

of youth of Hisar doesn’t possess a good knowledge of ICT. 

3. It is identified that though the youth don’t carry a comprehensive knowledge about ICT, they possess a 

good access to ICT and they use them in their daily lives as well. 

4. Most of the youth of Hisar started making use of modern ICT like laptop, computer or mobile only when 

they joined college and universities for higher studies.  

5. Home, School, College, University or Office are the places where the maximum youth of Hisar access the 

internet.  

6. Most respondents identified that they use their computer for majorly saving information of personal perusal 

and for surfing the internet. 

7. Most respondents highlighted that they use mobile phones for making calls and for playing games.  
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8. Maximum respondents highlighted that they use internet for e-mailing, chatting, downloading, searching 

information and playing games. 

9. It is identified that the maximum percentage of respondents are heavy users of the internet who use it for 5 

hours or more in a day. 

10. Most identified that high cost is one of the major barrier in the use of ICT. Therefore there is a need to 

lower the cost of ICT by those on authority. 
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