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ABSTRACT  

The capacity and willingness to develop organize and manage a business venture along with any of its risks in 

order to make a profit. The most understandable example of entrepreneurship is the starting of new businesses. 

In economics, entrepreneurship combined with land, labor, natural resources and capital can produce profit. 

Entrepreneurial spirit is characterized by innovation and risk-taking, and is an essential part of a nation's 

ability to succeed in an ever changing and increasingly competitive global marketplace. Several changes are 

going to come about in this year and young entrepreneurs will need to keep the upcoming trends in mind when 

they are starting their business. Keep ahead with the latest technologies: It is very important that entrepreneurs 

keep themselves aware of the upcoming technologies in the market. It would be a good idea to tech advisors for 

providing your business with up to date IT related information. Find talented employees: An entrepreneur will 

not be able to pay a salary as big as the already established companies. It is best for start to look for employees 

with skills that can be developed. 

Innovation leads to the dynamics that governs the interaction between science, industry, and society. Innovative 

organization wants must have to prepare for renewing the offerings and its delivery process to its stakeholders 

to survive in today’s globalised world. In the present paper, concept of innovation and entrepreneurship has 

been studied by the authors. The paper will also include examples of innovative entrepreneurs and how the 

innovation in products/services helps the business in survival and growth in present globalised market place. 

 

I  INTRODUCTION 

Entrepreneurship has been one of the most popular subjects that have arouse the interest of students and young 

entrepreneurship in large measure. The importance of the subjects is magnified manifold in today‟s economic 

climate. Entrepreneurship introduces a critical element of dynamism into an economic system. It is no 

concurrence that the world‟s leading economy, the USA, is believed to be the most entrepreneurial society in the 

world. The process of globalization and liberalization has introduced two sets of changes –the first is the 

obvious introduction through the process of globalization. While new opportunities have opened up in 

international markets, the bar has been raised in the domestic market through international products and services 

being available to Indian consumers. The domestic market will no longer be lower risk. It will force Indian 

entrepreneurs to regain their spirit of innovation.  

The more subtle change is social: increase in literacy levels, greater consumer awareness, enhanced media 

penetration, and basic changes in family structure. Keeping with the demands for greater innovation in Indian 

enterprises, several have fundamentally redesigned structures. Entrepreneurship extends beyond a conventional 

business and economic perspective. Creativity, innovation and bringing a vision to life are as much 
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entrepreneurial activities in a social specialty and have the same impact on society as does business 

entrepreneurship to the economy. Indians have always been entrepreneurs: we have all heard about businesses 

growing from father to son or the rags to riches story in conventional industry. But recently there has been a 

shift in the nature of Indian entrepreneurship. It has come to stand for something that is out of the box and 

globally oriented. The concept of entrepreneurship is a complex phenomenon. Broadly it relates to entrepreneur, 

his vision and its implementation. The key player is the entrepreneur. Entrepreneurship refers to the process of 

action an entrepreneur (person) undertakes to establish his/ her enterprise. It is a creative and innovative 

response to the environment. One of the qualities of entrepreneurship is the ability to discover an investment 

opportunity and to organize an enterprise, thereby contributing the real economic growth. It involves taking of 

risks and making necessary investments under conditions of uncertainty and innovating, planning and taking 

decisions so as to increase production in agriculture, industry and services.  

 

II WHAT IS ENTREPRENEURSHIP?  

Entrepreneurship is the propensity of mind to take calculated risks with confidence to achieve a pre-determined 

business or industrial objectives. It is the risk taking ability of individual, broadly coupled with correct decision 

making. The concept of entrepreneurship was first established in the 1700s, and the meaning has evolved ever 

since. Many simply equate it with starting one‟s own business. Most economists believe it is more than that. To 

some economists, the entrepreneur is one who is willing to bear the risk of a new venture if there is a significant 

chance for profit. Others emphasize the entrepreneur‟s role as an innovator who markets his innovation. Still 

other economists say that entrepreneurs develop new goods or processes that the market demands and are not 

currently being supplied.  In the 20th century, economist Joseph Schumpeter focused on how the entrepreneur‟s 

drive for innovation and improvement creates upheaval and change. Schumpeter viewed entrepreneurship as a 

force of “creative destruction.” The entrepreneur carries out “new combinations,” thereby helping render old 

industries obsolete. Established ways of doing business are destroyed by the creation of new and better ways to 

do them. 

 
III CHARACTERISTICS OF ENTREPRENEURSHIP 
 

 Entrepreneurial activities are substantially different depending on the type of organization and 

creativity involved. 

 Entrepreneurship ranges in scale from solo projects (even involving the entrepreneur only part time) to 

major undertakings creating a many job opportunities. Many “high value‟‟ entrepreneurial ventures seek venture 

capital and angel funding (seed money) in order to raise capital to build the business. 

 Angel investors generally seek annualized returns of 20-30% and more, as well as extensive 

involvement in the business. Many kinds of organizations now exist to support would-be entrepreneurs 

including specialized government agencies, business incubators, science parks, and some NGOs.  

 In more recent times, the term entrepreneurship has been extended to include elements not related 

necessarily to business formation activity such as conceptualization of entrepreneurship as a specific mindset 
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(see also entrepreneurial mindset) resulting in entrepreneurial initiatives e.g. in the form of social 

entrepreneurship, political entrepreneurship, knowledge entrepreneurship have emerged. 

 

IV CONCEPT OF ENTREPRENEURSHIP  

 

 

 

Entrepreneurship is a multi-dimensional task defined differently by different authorities. Centillion was the first 

to use the term „entrepreneur‟. He portrayed an entrepreneur as one discharging the function of direction and 

speculation. 

According to J.B Say, an entrepreneur is to combine the factors of production into a producing organism. Adam 

Smith, father of political economy, the entrepreneur was a proprietary capitalist, a supplier of capital and at the 

same time working as a manager, middleman between labor and the consumer.   

In the words of A.H Cole, entrepreneurship is the purposeful activity of an individual or a group of associated 

individuals, undertaken to initiate, maintain, or organize a profit oriented business unit for the production and 

distribution of economic goods and services.  

Friedrich Von Hayek (1899-1922) Ludwig Von Mises (1881-1973) defined entrepreneurship and assigned role 

played by the entrepreneurship. Thus entrepreneurship came up as a theory which has ability to mobilize the 

resources and combine them to initiate change in production. In other words, entrepreneurship means the 

function of creating something new, organizing and coordinating and undertaking risk and handling economic 

uncertainty. Higgins define the term as “entrepreneurship is meant the function of seeing investment and 

production opportunity, organize an enterprise to undertake a new production process, raising capital, hiring 

labour, arranging for the supply of raw materials and selecting top managers for day to day operation of the 

enterprise”.  

 

V CONTRIBUTION OF DIFFERENT ENTREPRENEURSHIP INSTITUTES  

Government has established number of entrepreneurship institutes to assist the existing and potential 

entrepreneurs to provide knowledge, skills and to make them aware about newly declared policy to establish 

new units. Following is the brief discussion of some of the institutes.  

 

5.1 Entrepreneurship Development Institute Of India (EDII) 

The Entrepreneurship Development Institute of India (EDI), an autonomous and not-for-profit institute, set up in 

1983, is sponsored by the IDBI Bank Ltd., IFCI Ltd., ICICI Bank Ltd. and State Bank of India (SBI). The 
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government of Gujarat pledged twenty-three acres of land on which stands the EDI campus. EDI has helped set 

up twelve state-level exclusive entrepreneurship development centre‟s and institutes. Entrepreneurship has been 

taken to schools, colleges, science and technology institutions and management schools in the water 

performance sector by including entrepreneurship in their curricula. The University Grants Commission 

appointed the EDI as an expert agency to develop a curriculum on Entrepreneurship.  

In the international arena, the development of entrepreneurship by sharing resources and organizing training 

programmers, have helped the EDI earn support from the World Bank, Commonwealth Secretariat, UNIDO, 

ILO, British Council, Ford Foundation, European Union and other agencies. The institute has carried out the 

task assigned by the Ministry of External Affairs (India), to set up Entrepreneurship Development Centres in 

Cambodia, Myanmar and Vietnam. The institute is working towards creating ED Centres in Uzbekistan and 

Kazhakistan.  

 

5.2 Centre For Entrepreneurship Development (CED) 

Recognizing that a quantitative increase in the number of entrepreneurs and a qualitative improvement in 

entrepreneurship could considerably accelerate the industrial and there by economic development, the Industrial 

Development Corporations first thought of developing small entrepreneurs in a systemic manner long back in 

1969. In the year 1970 a small cell was created within GIIC to impart the entrepreneurship training. The 

pioneering step-it was the first attempt of its kind in the whole of country and this experiment turned out to be a 

phenomenal success. Later on, over a period of nine years, 80 Entrepreneurship Development Programmes 

(EDPs) were conducted and over 50% after completing the training successfully set up their own industrial 

ventures. Enthused by the above success in bringing about a perceptible change in public perceptions, the 

Gujarat Corporations together with the State Government set up in May, 1979, an independent body- THE 

CENTER FOR ENTREPRENEURSHIP DEVELOPMENT (CED). In order to strike a deep and long lasting 

impact on the State economy, CED has constantly been on an innovating spree, consistently coming out with 

imaginative programs aimed at specified target groups. The Myth "Entrepreneurs are born, not made was 

believed by too many, for too long, This perpetrated a perennial shortage of entrepreneurs and entrepreneurship, 

inputs perhaps more vital to economic development than even the physical infrastructures. Recognizing the 

myth for what it was and upon realizing that a quantitative increase in the number of entrepreneurs and a 

qualitative improvement in entrepreneurship could considerably accelerate industrial development and growth.  

 

5.3 Small Industrial Development Bank of India (SIDBI)  

The aim of sidbi‟s edp is to build and nurture a reservoir of entrepreneurs. Such EDP are conducted through the 

specialized agencies in Entrepreneurship Development Institute of India, Institute of Entrepreneurship 

Development (IEDs), Centre for Entrepreneurship Development (CEDs), Technical Consultancy Organisation 

(TCOs) and Non- Government Organizations (NGOs). Management deficiency and a low level of skills and 

technology have been some of the major weaknesses of small industries. SIDBI is constantly endeavoring to 

address these problems bybringing reputed management and technical institutions close to the small scale 

industries and arranging specially designed programmes viz. Small Industries Management Assistants 
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Programme (SIMAP) and skill cum Technology Upgradation Programme (STUP). The objective of SIMAP is to 

develop a cadre of industrial managers specifically trained to assist the SSI entrepreneurs in their multiple 

responsibilities. STUP is structured to improve the performance of the existing SSIunits by developing/ 

strengthening managerial skills and technical competence of the entrepreneurs and senior executives of the 

small enterprises. 

 

VI MODERATE INVESTMENT  

Mostly women are interested in moderate returns. Knowing their other limitations, they prefer smaller projects 

and thus select business opportunities requiring moderate investment. Merely 10-12 percent of women set up 

their ventures with investment above Rs, 10lakh.approximately, 70 percent enterprises set up by women range 

between Rs. 1 lakh to Rs. 5 lakh investment. There is a general belief that women have inclination towards 

simple products involving low technologies. The impression is that pickles and garments are the products 

especially for women. The selection of business ventures is dependent on the background of the entrepreneur. 

The above figure gives the overall distribution of products for women entrepreneur. It is observed that 

educational background and experience has little or no effect on the choice of selection of business opportunity. 

A with no technical qualifications may be in business manufacturing electrical bulbs or special chemicals. 

Similarly, a lady with specialized knowledge of computer may be in printing business. The general assumptions 

that only technically qualified women will go for technical items and other prefer non technical items does not 

seem to hold true, rather a higher correlation is found between the activities of the husband and the venture 

selected by a women.  

 

VII GROWTH OF THE CONCEPT OF SMALL SCALE INDUSTRIES (SSI)  

The of modern small scale industries has been one of the most significant features of industrial development. In 

view if their contribution to income and productive employment, it is appropriate to know the small scale 

industry. Over the past decades, Government policies have been formulated to develop framework for the 

revival and development of cottage, tiny and modern small scale industries. The small scale sector in its broad 

perspective is governed by the following legislative measures (modified from time to time). Most important of 

them are,  

 The Companies Act, 1956. 

 The Industrial Development and Regulation Act, 1951  

 The Monopolies and Restrictive Trade Practice Act, 1969.  

 The Foreign Exchange Regulation Act, 1974.  

 

VIII WOMEN ENTREPRENEURSHIP IN SEVERAL INDUSTRIES  

 
Today we find women in different types of industries, traditional as well as nontraditional, such as engineering, 

electronics, readymade garments, fabrics, eatables, handicrafts, doll making, poultry, plastics, soap, ceramics, 

printing, toy making, nurseries, crèches, dairy, canning, knitting, jewellery design etc. What motivates women 

to aspire for career in business ia an interesting thing to explore and analyse. According to Mclelland and 
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Winter, motivation is a critical factor that lead one towards entrepreneurship. In addition special qualifications 

attained for running a concern, identifying a demand from the market, external motivation, employment to 

needy and business already bin the family are some of yhe fators which gave stimulus to women entrepreneurs 

to start business. 

 

 CATEGORIES OF WOMEN ENTREPRENEURS 

 Women in organized and unorganized sector 

 Women in traditional and modern industries 

 Women in urban and rural areas 

 Women in large scale and small scale industries 

 Single woman and joint venture 

 

IX CATEGORIES OF WOMEN ENTREPRENEURS IN PRACTICE IN INDIA 

1ST CATEGORY 

 Established in big cities 

 Having higher level technical and professional qualifications 

 Non Traditional items 

 Sound financial position 

 

  2ND CATEGORY 

 Established in cities and towns 

 Having sufficient education 

 Both traditional and nontraditional items 

 Undertaking women services – kindergarten, crèches, beauty parlours, health clinic 

 3RD CATEGORY 

 Illiterate women 

 Financially weak 

 Involved in family business such as agriculture, horticulture, animal husbandry, dairy, fisheries, agro 

forestry, handloom, power loom etc. 

 

X ROLE OF WOMEN AS AN ENTREPRENEUR 

Herbal Heritage– Ms. Shahnaz Hussain – prominent Indian female entrepreneur, who is best known for her 

herbal cosmetics. (Shahnaz Husain group has over 400 franchise clinics across the world covering over 138 

countries) Balaji films- promoted by Ekta Kapoor and Shobha Kapoor Kiran Mazumdar Shaw – is an Indian 

entrepreneur. She is the chairman and managing director of Biocon Ltd, a biotechnology company based in 

Bangalore. She is on the financial times top 50 women in business list. As of 2014 she is listed as 92nd most 

powerful woman in the world by Forbes. Zia Mody – Indian legal consultant. She started her own practice in 
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Mumbai in 1984, which she merged twice with other firms to form AZB & Partners one of India‟s largest law 

firms, where she is the managing partner. 

 

SUCCESSFUL LEADING WOMEN ENTREPRENEUR IN INDIA 

 Akhila Srinivasan, Managing Director, Shriram Investments Ltd 

 Chanda Kocchar, Executive Director, ICICI Bank 

 Ekta Kapoor ,Creative Director, Balaji Telefilms 

 Jyoit Naik, President, Lijjat Papad 

 Kiran Mazumdar-Shaw, Chairman and Managing Director, Biocon 

 Lalita D Gupte, Joint Managing Director, ICICI Bank 

 Naina Lal Kidwai ,Deputy CEO, HSBC 

 Preetha Reddy, Managing Director, Apollo Hospitals 

 Priya Paul, Chairman, Apeejay Park Hotels 

 Rajshree Pathy, Chairman, Rajshree Sugars and Chemicals Ltd 

 Ranjana Kumar ,Chairman, NABARD 

 Ravina Raj Kohli, Media personality and ex-President, STAR News 

 Renuka Ramnath, CEO, ICICI Ventures 

 Ritu Kumar ,Fashion Designer 

 Ritu Nanda, CEO, Escolife 

 Shahnaz Hussain, CEO, Shahnaz Herbals 

 Sharan Apparao, Proprietor, Apparao Galleries  

 Simone Tata, Chairman, Trent Ltd 

 Sulajja Firodia Motwani, Joint MD, Kinetic Engineering 

 Tarjani Vakil, former Chairman and Managing Director, EXIM Bank 

 Zia Mody, Senior Partner, AZB & Partners 

 

INNOVATION 

Innovation means "to renew or change”. Although the term is broadly used, innovation generally refers to the 

creation of better or more effective products, processes, technologies, or ideas that are accepted by markets, 

governments, and society. Innovation differs from invention or renovation in that innovation generally signifies 

a substantial positive change as compared to incremental changes. The following diagram is referred to as an 

Innovation Value Chain because it represents the very general sequence of activities that create value in our 

society and economy. Simply put: discoveries result in new ideas in the form of knowledge and concepts, 

inventions result in new technologies and business models, and innovation exploits inventions to allow for the 

creation of value through commodities, goods, services and experiences. 
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NEW IDEAS:  

o KNOWLEDGE 

o CONCEPTS 

  

 

 

INVENTIONS: 

o TECHNOLOGIES 

o BUSINESS MODEL 

 

 

 

 

USEFUL IMPLEMENTATION 

o COMMODITIES 

o GOODS  

o SERVICES 

o EXPERIENCE 

 

Innovation is the specific tool of entrepreneurs, the means by which they exploit change as an opportunity for a 

different business or a different service. It is capable of being learned, capable of being practiced. Entrepreneurs 

need to search purposefully for the sources of innovation, the change and their symptoms that indicate 

opportunities for a successful innovation. And they need to know and to apply the principles of successful 

innovation. Of these factors: natural raw materials, physical and mental labor and capital. An innovation is a 

new combination of these three things. Entrepreneurs, as innovators, are people who create new combinations of 

these factors and then present to the market for assessment by consumers. This is a technical conceptualization 

of what is innovation is about. it does not give the practicing entrepreneur much of a guide to what innovation to 

make, or how to make it, but it should warn that innovation is a much broader concept then just inventing new 

products. It also involves bringing them to market. 

  

 

 

 

APPLIED 

CREATIVITY 

DISCOVERY 

INVENTION 

INNOVATION 
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XI IMPORTANCE OF INNOVATION IN ENTREPRENEURSHIP 

Any business is integral to the economy. Without it, our economy would not survive. But a business must also 

sustain itself, be able to constantly evolve to fulfill the demands of the community and the people. In every 

business, it is imperative to be industrious, innovative and resourceful. Entrepreneurship produces financial gain 

and keeps the economy afloat, which gives rise to the importance of innovation in entrepreneurship. 

Entrepreneurs are innovators of the economy. It is not just the scientist who invents and come up with the 

solutions. 

The importance of innovation in entrepreneurship is shown by coming up with new way to produce a product or 

a solution. A service industry can expand with another type of service to fulfill the ever changing needs of their 

clients. Producers can come up with another product from the raw materials and by-products.  

The importance of innovation in entrepreneurship is another key value for the longevity of a business. 

Entrepreneurs and businesses began with a need. They saw the need within the community and among 

themselves that they have come up with a solution. They seize the opportunity to innovate to make the lives 

more comfortable. And these solutions kept evolving to make it better, easier and more useful. Entrepreneurs 

must keep themselves abreast with the current trends and demands. Manufacturers are constantly innovating to 

produce more without sacrificing the quality. 

Companies and enterprises keep innovation as part of their organization. Innovations contribute to the success of 

the company. Entrepreneur, as innovators, see not just one solution to a need. They keep coming up with ideas 

and do not settle until they come up with multiple solutions. Innovation is extremely important that companies 

often see their employees‟ creativity as a solution. They come up with seminars and trainings to keep their 

employees stimulated to create something useful for others and in turn, financial gain for the company. 

Other factors that raises the importance of innovation in entrepreneurship is competition. It stimulates any 

entrepreneur to come up with something much better than their competition in a lower price, and still be cost-

effective and qualitative. 

Small businesses see the importance of innovation in entrepreneurship. They were able to compete with large 

industry and see their value in the economy. Small businesses are important as they are directly involved in the 

community and therefore, contribute to their financial and economic gain. These small businesses know exactly 

what community needs and fulfill them. All things start small. 

Innovation is important not just in entrepreneurship. As individuals, we are innovators by adapting well to our 

needs and create our own solutions. Entrepreneurs are the same. The 

Innovation in entrepreneurship helped the country by changing with the times and producing new products and 

service from ones that already exists. And, being innovative has helped us become successful in all our 

endeavors. 

In business and economics, innovation is the catalyst to growth. With rapid advancements in transportation and 

communications over the past few decades, the old world concepts of factor endowments and comparative 

advantage which focused on an area‟s unique inputs are outmoded for today‟s global economy. Now, 

competitive advantage, or the productive use of any inputs, which requires continual innovation is paramount 

for any specialized firm to succeed. Economist Joseph Schumpeter, who contributed greatly to the study of 
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innovation, argued that industries must incessantly revolutionize the economic structure from within, that is 

innovate with better or more effective processes and products, such as the shift from the craft shop to factory. 

He famously asserted that “creative destruction is the essential fact about capitalism.” In addition, entrepreneurs 

continuously look for better ways to satisfy their consumer base with improved quality, durability, service, and 

price which come to fruition in innovation with advanced technologies and organizational strategies. 

 

XII CONCLUSION  

Experience worldwide shows that the development of small scale industries is one of the most cost-effective 

ways creating employment spreading industry, catalyzing research and development and entrepreneurial talent 

to grow. As a consequence, many developing countries have encouraged small enterprises in the belief that they 

use more labor per unit of capital than large firms, use capital more productively and thus combine abundant 

labor with scarce capital more efficiently. But, however, there is no one definition of small scale industry. It 

varies from country to country. Even in India, the definition has moved from labor to capital. Yet there exist 

four types of small scale industries, namely, modern small scale industries, cottage industry (tiny sector), village 

and ancillaries. Again there are handlooms, power looms, khadi, handicrafts etc. small labor intensive industries 

have been special basically to create employment in an economy with plentiful unskilled effort. The modern 

small scale industries, because of their cost effective substitutability and complementarily characteristics to 

large industries are emerging as dominant player in the industrial development of the country. Advances in 

information technology have made it possible for small firms to gain access to global information and computer 

links across the globe. Technology transfer across the countries is sure to influence the small scale sector in 

India, making them more cost and quality conscious to withstand competition. To sustain the ever increasing 

demand and supply of products, right entrepreneurship skills and innovation are much more needed. Without 

new business ideas and technology to support it, no consumer demand will be fulfilled completely. Thus, 

innovation and entrepreneurship is the need of hour and needs to be adopted by one and all business enterprises. 

Innovation and Entrepreneurship is a good resource for categorizing and identifying sources of innovation. 

Entrepreneur does an excellent job of organizing the key elements involved in innovation and there is a fair 

amount of real world examples that help others understand the concepts. Innovation and Entrepreneurship is 

more about creating a framework for innovation that can be used to compartmentalize current practices and shed 

light on their origins. Women entrepreneurs make a significant contribution to the Indian economy. There are 

nearly three million micro, small and medium enterprises with full or partial female ownership. Today‟s women 

entrepreneur represents a group of women who have started exploring new possibilities of economic 

participation. Self Confidence, self esteem, educational level and knowledge make women handle different tasks 

in life. Women entrepreneurs not only require motivation in the form of financial assistance, government 

permissions, they may require support from family members and life partners. 

 

 

 

 



 
 

287 | P a g e  
 

REFERENCES 

JOURNALS: 

[1.] Priyanka Sharma, Jaipur National University, Jaipur, India - “Women Entrepreneurship Development 

in India”. 

[2.] Mr.Sanjay Manocha, Innovation and Entrepreneurship in Today‟s Scenario, International Journal of 

Marketing, Financial Services and Management Research. 

[3.] Increasing trend of Entrepreneurship in India and its current scenario in comparison to foreign 

countries. 

[4.] Tambunan, Tulus, Women entrepreneurship in Asian developing countries: Their development and 

main constraints, Journal of Development and Agricultural Economics. 

[5.] Handbook on Women-owned SMEs, Challenges and Opportunities in Policies and programmes, 

International Organization for Knowledge Economy and Enterprise Development.  

[6.] Dr.Vasant Desai, 2008, Small Scale Industries and Entrepreneurship, Himalaya Publishing House, 

Mumbai. 

[7.] Ayadurai, Selvamalar , (2005), An Insight into The “Constraints” Faced by Women Entrepreneurs in A 

War-Torn Area: Case Study of The Northeast of Sri Lanka, presented at the 2005 50th World 

Conference of ICS Washington D.C.  

[8.] Women in Business & Decision Making – A survey on women entrepreneurs, women network, euro 

chambers Association of European Chambers of Commerce and Industry. 

 

WEBSITES: 

 http://www.weforum.org. 

 http://money.livemint.com/IID91/F132540/DirectorsReport/Company.aspx 

 http://www.nytimes.com/2009/09/16/world/asia/16ladies 

 http://www.articlesbase.com/entrepreneurship-articles/is-the-womenentrepreneur empowered in 

india-3147613. 

 Wikipedia.org/wiki/female entrepreneur 

 

 

http://www.articlesbase.com/entrepreneurship-articles/is-the-women

