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ABSTRACT 

This paper explains tourism as an economic development tool in a broad manner. Tourism is now one of the 

world’s largest industries and one of its fastest growing economic sectors. For many countries tourism is seen 

as a main instrument for regional development, as it stimulates new economic activities. The paper has general 

view on tourism and sustainable economic development for the betterment of India. Indian Tourism offers 

different cultures, traditions, festivals, and places of interest. There are a lot of options for the tourists. India is 

a country with rich cultural and traditional diversity. The different parts of the country offer wide variety of 

interesting places to visit. While the international tourism is experiencing a decelerated growth, the Indian 

counterpart is not affected. 

 

I. INTRODUCTION 

This paper presents tourism as an economic development tool in a broad manner. Tourism is an important and 

flourishing industry in the country. It is termed as a useful measure for employment generation, poverty 

alleviation and sustainable human development in India. It accounts for one-third of the foreign exchange 

earnings of India and also gainfully employs the highest number of people compared to other sectors. This 

sector also attracts the domestic tourist and foreign tourist in an enthuastic way which resulted in improving well 

balanced economy for the nation like in India. Tourism has become the world's largest industry, generating 

wealth and employment, opening the minds of both visitors and the visited to different ways of life. India has 

strong signs of becoming one of the emerging giants in world tourism. The most imperative factors for 

successful tourism development include product enhancement, marketing, regulations and human resource 

development. 

 

II. OBJECTIVES OF THE STUDY 

To know the focus of tourism industry 

To study the importance of tourism industry 

To understand Potential’s of tourism Industry 

 

III. METHODOLOGY 

This paper is complied with secondary sources like newspapers, reports, Periodicals, magazines, reports, 

dissertations, thesis and the like. 
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IV. TOURISM AND ITS FOCUS 

 Socio economic development of areas 

 Increase in the opportunities for employment 

 Development of the domestic tourism for the middle class segment of the society  

 Preservation and restoration of the national heritage and environment 

 Developing international tourism 

 Promotion of tourism based product diversification 

 Increasing the Indian share in global tourism  

 Socio-Economic Importance of Tourism 

V. IMPORTANCE OF TOURISM SECTOR 

5.1 Social Importance 

Relation between the tourist as an individual or a member of group and the social network such as family, 

friend, neighbour, where the tourist is seen as a representative of the home reference group. Social relations of 

the tourists group itself, its composition, its tour programme and relations with other groups it encounters when 

the tourist comes into contact with the places he visits and its population, a social exchange takes place. His 

social background affects the social structure and mode of life of his destination. Travel experiences often are 

among the most outstanding memories in the traveller. The early motivation of travel is regarded as cultural and 

tourism is been a carrier for the cultural propagation, which is necessary for a deeper understanding of people 

and broadening of knowledge. 

 

5.2 Economic Importance 

Tourism is the one of the most important aspect for developing countries. Both domestic and international 

tourism must be considered to evaluate the impact of tourism on the economy. To the host region/area travel 

provides a basis for developing tourism as an export industry, which means that the level of economic activities 

of the area shall increase through the sale of products and services to the tourists. Tourism provides foreign 

exchange without exporting anything out of the country and it provides more stable earnings for the country 

than any other industry. It increases export earnings and a rate of growth of the economy. The income in the 

form of foreign exchange earnings from an invisible exports helps in offsetting the loss if any, which the country 

may have from a visible export. The government of almost all countries have always vested interest in the 

financial gains through tourism industry. Depending upon the tax and fiscal policies government derives 

substantial income from tourism industries and direct and indirect taxes are levied on different forms of income 

and economic activities 
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VI. POTENTIAL’S OF TOURISM INDUSTRY 

6.1 Domestic Tourism 

Domestic tourism is an important segment of the overall tourist scenario. It is domestic tourism which fosters a 

sense of unity. Domestic tourism has increased considerably during the last couple of decades. The improved 

economy and greater exposure through mass media have developed increasing awareness among the people 

about tourism and a new dimension to their life style. Larger income, longer holidays coupled with certain 

incentives given by public and private organizations to their workers, have contributed a lot in infusing interest. 

 

6.2 Employment Opportunities in Tourism 

Tourism in India has vast employment potential, much of which still awaits exploitation. At present about 20.44 

million persons are directly employed by hospitality services. This is about 5.6 per cent of the total work force 

of the country. By 2015, it would provide 25 million jobs. In addition, the industry provides indirect 

employment to about 40 million persons. Further, it is interesting to note that the employment generation in 

proportion to investment is very high in tourist industry.  

Another important aspect of employment in tourism is that it employs a large number of women, educated and 

uneducated, as well as skilled and unskilled. In fact, women are greater in number than men in hotels, airline 

services, travel agencies, handicraft making and cultural activities, etc. Tourism is a labour-intensive industry 

and is likely to offer more jobs in the coming years. More jobs in rural areas would also help reduce continuous 

migration of people to towns. 

 

6.3 Hotel Accommodation 

The hotel sector forms the key segment of tourism industry. Most of the foreign exchange earned by tourist 

industry is accounted for by hotel segment. Realizing the importance of hotel segment, the Government has 

taken initiatives to encourage hotel industry by providing tax benefits and other incentives. The industrial policy 

has now placed the hotels and tourism related activities as a priority industry. Foreign investment and 

collaborations are now facilitated under the new economic policy. 

Industrial Policy has now placed hotels and tourism related activities as a priority industry. Foreign investment 

and collaborations are now facilitated under the new economic policy. Automatic approval is available for 

foreign direct investment (FDI) upto 100 per cent in hotel and tourism sector. 

 

VII. CONCLUSION  

Tourism sector plays a vital role in the way of helping poor countries to provide employment opportunities in an 

increasing rate. Tourism has become the world's largest industry, generating wealth and employment, opening 

the minds of both visitors and the visited to different ways of life. In worldwide this industry currently employs 

more than 200 million people. Moreover tourism is one of the best instruments of economic development and 

foreign exchange earnings. To attract foreign tourists in India, liberal policies and reduction in taxes along with 

a comprehensive package for attracting tourist and foreign investment are the need of the hour. There is also a 

need to increase the government’s role to make India flourishing in tourism and established in the global market. 
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India has rich source for tourism for the establishment of brand. Of course India has been launched the 

Incredible India to make tourism better.  India’s tourism industry is experiencing a strong period of growth, 

driven by the burgeoning Indian middle class, growth in high spending foreign tourists, and coordinated 

government campaigns to promote ‘Incredible India’. 


