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ABSTRACT 

Today's scenario of rapid growth, speed and connectivity with technology has made the greatest invention of 

social media or social networking. Youth has transformed their needs of recognitions, knowledge sharing, 

friendships, all in one compact pack of this social sites/social media. Social networking sites has become one 

part of youth's life in variety of forms, by considering that today's culture is oriented by technology. The purpose 

of this study is to survey the impact of these networking sites on our youth and to make the comparison of its 

negative vs positive effect on our young generation. The evocative examining research study draw a random 

sample (N=48) of males (n=26) and females (n=22) who are administered by a student perception survey on 

how social networking websites/media channels. Social media websites like Facebook, Messaganger, Myspace, 

Twitter, Hike, Viber, Whatsapp, LinkedIn, Youtube etc are becoming more and more popular and has become 

part of daily life for an increasing number of persons specially youth or young generation. Because of effective, 

speedy, low cost features, young generation are attracted to social networking sites day by day.  
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I. INTRODUCTION 

 

Social networking web sites are continuing to grow popularity. The purpose of this research study is to explore 

the impact of social networking sites on youth development. The medium of World Wide Web is developing 

with the increased usage and understanding of how to use email , netsurfing, and search the web for recipes or 

the long-lost instruction manual for a piece of tools. Now, internet is more about blogs, podcasts, Facebook, 

Twitter, Myspace, Whatsapp, hike, Viber , LinkedIn and many more. There are some of the tools and 

technology associated with recent fact called social networking and is present everywhere. Social networking 

has become part of the daily life experiences for an increasing number of people. Thanks to the invention of 

social media, young men and women now exchange ideas, feelings, personal information, pictures and videos at 

a truly beyond belief rate. 

Maximum of the time social networking sites are used to communicate with people who are already their known 

or friends or relatives or connections in the social network sharing same mindset or interests , views discussions, 

thought process , discussions on debatable topics, news articles, latest updates on fashion or gadgets are the 

most common topics on these social media channels. Social media sites are not only popular for providing a 
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platform for chatting, sharing scrapes, vides, media clips, voice messages, videos, pictures, emojies etc. but also 

for discussing hot recent updates and issues. Earlier people supposed to keep their information and thoughts in 

private but in today’s scenario, they all like to go all the details going public and keep blogging and tweets on 

social channels. People are keeping themselves busy in viewing wall posts, status updates, news sharing, media 

transferring, posing for their display pics etc. As per the published statistics, number of social network users are 

raising their contribution in socializing on these media with a great extent. 

Below mentioned statistics are displaying the impact of these social media sites on today’s public in spite of 

varied demographic profiles and tastes. 

 

  As of January 2014, 74% of online adults use social networking sites. 
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As of September 2014: 

 71% of online adults use Facebook 

 23% of online adults use Twitter 

 26% use Instagram 

 28% use Pinterest 

 28% use LinkedIn 

In May 2013, 74% of women were users of social networking sites, compared with 62% of men. Between 

February 2005 and August 2006, the use of social networking sites among young adult internet users ages 18-29 

jumped from 9% to 49%. Social networking site use by age group, over time: 
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II. IMPACTS OF SOCIAL NETWORKING SITES ON YOUTH 

 

In today’s modern technology driven world , people connect with one another and with the world through digital 

technology. In fact, even adolescents, teenagers and kids don’t want to spend their time in playgrounds, malls 

and games center, rather they like to socialize on these social media networking sites. 
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Social networking can be unsafe  or risky too as reputation or safety of their users can be on stake but if used 

properly, these sites can provide a reasonably positive effect on today’s youth.  

 

III. POSITIVE IMPACTS 

 

 There are many positive impacts of social networking media sites on our youth: 

 Friends 

It has been easier to make friends and connect them from anywhere, anytime, mainly thanks to social 

networking sites. Just a decade age it was tough to search for a old friends or make a new one and tougher to 

reach them and costly to communicate with them anytime, anywhere, unless one have to overly going type , able 

to make conversations with everyone at a party. Social sites connect everyone to anyone and let them stay 

friends with the easy approach at a very reasonable cost. 

 Empathy 

Each of us now spend more time talking about ourselves on social networking sites. We’re sharing our lives-the 

ups and the downs, the twist and turn with people we think are having same mindset. They generally do care, 

and will converse with us well . even most of times they are having better solutions for our problematic  

situations or circumstances. 

The main concern is that by all of us sharing our experiences, both good and bad, on social networking sites, we 

are able to empathize with each other. 

 Speedy Communication 

Social networking sites offer a chance to communicate in a speedy and well organized manner. Even voice 

media, visual media and word media, any methods can be used to commute with other in seconds. Writing an 

update on Twitter takes just 20 seconds and with cross-posting over other social networks switched off, that 

update reaches everyone, other person wants to reach in a instant. 

 In touch with the world 

Social networking sites allow everyone to communicate easily and effectively anytime and from anywhere , any 

place on the world. By using social networking we are connected with the world. Each news , messages, updates  

can be reached and well versed updated within the seconds. It is like capturing the whole world in a hand. When 

it comes to social networks, everyone is equal, regardless of any demographic changes. 

 

IV. NEGATIVE IMPACTS 

 

One of the negative effect of social media or networks is it leads to addiction. Spending immeasurable hours on 

the social sites can deflect the focus and concentration from a particular task. It lowers the motivational level of 

the people, especially of the teenagers an students. Social networking mainly relies on technology and the 

internet instead of learning the practical knowledge and expertise of the everyday life. After all the advantages, 

the problem that arises is of information overload and security. Social networks, unlike the common media, do 

not have a pattern as to how much information has to be conveyed and where to draw the line. Too much of 

information may confuse users. Security might be another area of concern where people can get illegal access to 
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a user’s information. The future of social networking looks very promising but still it has to deal with the 

problems associated with it. 

 Online on Social networking is time consuming process. Indian youth spend more times that waste a lot of 

time on these web sites. 

 On Social networking, there is no privacy of personal information. In fact case, any unknown person 

accesses the personal information. 

 Revealing, children to online predators. 

 Encouraging poor grammatical errors, usage and spelling mistakes. 

 Decreasing productivity as workers consistently check social networking sites while even at workplace or 

studying. 

Name of 

Social 

Networking 

Site 

Teenagers Young adults Adults Working adults Frequency  % 
Cumulative 

Percentages 

  (12-17) (18-21) (22+) (22+)       

Facebook 49 44 30 21 144 36 36 

Whatsapp 22 42 45 51 160 40 76 

Twitter 12 3 8 6 29 7.25 83.25 

Viber 0 0 0 3 3 0.75 84 

Linkedin 3 5 3 4 15 3.75 87.75 

Youtube 9 3 8 5 25 6.25 94 

Fliker 5 3 4 9 21 5.25 99.25 

Myspace 0 0 2 1 3 0.75 100 

Total 100 100 100 100 400 100   

 

V. SOCIAL IMPACT 

 

The impact of social media has created the important question “Do social networking sites isolate people and 

truncate their relationships? Or are there benefits associated with being connected to others in this way?”. In 

November 2010, SNS in a survey that explored people’s overall social networks and how use of these 

technologies is related to trust, tolerance, social support, community, and political engagement, and found: 

 Social networking sites are increasingly used to keep up with close social ties 

 The average user of a social networking site has more close ties and is half as likely to be socially isolated 

as the average American 

 Facebook users are more trusting than others 

 Facebook users have more close relationships 

 Internet users get more support from their social ties and Facebook users get the most support 

 Facebook users are much more politically engaged than most people 

 Facebook revives “dormant” relationships 
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 MySpace users are more likely to be open to opposing points of view 

 

VI. CHALLENGES ROSE AGAINST SOCIAL MEDIA USAGE  

 

Survey evidence illustrates that use of social networking sites by youth has grown significantly in recent years. 

No doubt, that Social Networking sites has great impact on the Indian Youth. It has many challenges which we 

have to face. There are many question arise in mind about the impact of Social media. 

 What does it mean to manage online privacy in an decent manner? 

 How do online spaces make possible and challenges ethical thinking about privacy? 

 How much personal information is reasonable to share online? 

 How social media do useless students from their study? 

 Young people who share personal experiences online taking steps to protect their own another’s identity 

and are these steps adequate? 

 Is it reasonable for young people to expect a certain measure of privacy when it comes to their online lives? 

 Who is at fault when an unintended audience can read a young person’s revealing blog or any other online 

updating? 

 

VII. CONCLUSION 

 

Social media comes in different forms and structures. Mapping social media networks can enable a better 

understanding of the variety of ways individuals form groups and organize online. Our social media network 

maps of Twitter have illustrated six different structures of connection around different kinds of topics. 

It is possible to imagine any number of ways that these insights could find application for those interested in 

using social media to promote causes, to engage the stakeholders who are interested in their organizations or 

missions, and to start or enter social media conversations that matter to them. 

For instance, those who run social media accounts for their organizations can explore how some of the 

conversational “styles” might be most applicable and useful to their work. Additionally, they might see how the 

“natural” structure of a conversation around their core topics could profit from adjustment. For example, a brand 

may want to cultivate community, or an in-group might want to open up to outsiders. Using these maps, 

participants can assess the type of social media network in which they participate and set a target for what they 

want their group to be like. 

Social media is used by millions of individuals who collectively generate an array of social forms from their 

interactions. Social media network maps can be useful in understanding the variety of social structures that 

emerge. Network maps can reveal the structures of the crowd and highlight strategic locations or roles in these 

webs of connection. By mapping social media network spaces, researchers and practitioners can learn about the 

most common and best uses for these communication services. 

Additionally, network analysis provides insights into social media that can help individuals and organizations 

make informed decisions about online conversations. An organization may have a goal to create a discussion 

with a particular kind of social structure, like a community or a brand. Creating social media network maps of 

these topic spaces can be a useful way to track progress. Social media managers, for example, have many topics 
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of interest, including brand names, events, products, services, companies, and candidates. Managers may want 

to ask themselves “Which kind of social media network is my topic most like?” Further, they may want to select 

a network type as their desired goal for their topic discussion. With a goal in mind, additional maps can be 

created over time to measure the difference between the current state of the topic network and the desired one. 

As experiments with various social media engagement strategies are performed, social media network maps can 

track the impact on the structure of social media spaces. 
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