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ABSTRACT 

In  Brazil, Creative Economy has been a strong argument for new enterprises and innovations that meet national 

and international demands, by increased of representativeness of this segment on global economy. In Brazilian 

context, made this recognition, was created by Ministry of Culture (MinC) the Secretary of Creative Economy 

(SEC), that through planning established some guidelines, to the Creative Economy as development policy in 

Brazil. Therefore, were elaborated by SEC some challenges and strategies. According to occurred examples of 

this practice in Brazil, in this study is depicted the role of managers so that the development policy of Creative 

Economy be instituted on Brazilian scenario searching a new interface between Innovation and Creative 

Economy. 
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I. INTRODUCTION 

 

The Creative Economy, according to the English author HOWKINS, John, in book “The Creative Economy”, 

published in 2001 and reviewed in 2013, is established by activities that results in individuals exercising your 

imagination and exploring the economic value that comes from this exercise. It should be set to processes 

involving creation, production and distribution of goods and services, using knowledge, creativity and 

intellectual capital as major productive resources. Among the sectors of the economy are: Gastronomy, 

Architecture, Advertising, Design, Arts and Antiques, Crafts, Fashion, Film and Video, Television, Editing and 

Publications, Performing Arts, Radio, Recreational Software,  Music, Photography,  Science, Medicine and 

Innovation in Retail. 

The year of consolidation of the creative economy as a field of research in Brazil was 2011 and some difficulties 

were revealing as far as the creativity was being studied as economic activity. If on the one hand the difficulties 

showed lack of knowledge about the importance of creative activities at that phase of capitalism and to the 

national and local economies, on the other hand announced the size of the challenge that researchers and 
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policymakers would have, and still have, to prove to society the growing relevance of this set of economic 

activities. 

Despite this, while understanding that Australians, Europeans (especially the British) and Americans defended 

as a new opportunity of economic development, was advanced, Brazil also began to consider the possibility of 

raising the creative economy to a strategic outpost of their intentions. In practice, this would mean doing the 

creative economy not only a field of research, but turn it into one of the engines of economic development. But 

what's creative economy? What's your weight in the economy? 

According to the Ministry of culture, the creative economy is made up of creative sectors, which are all those 

whose productive activities have as main process a creative act of symbolic value generator, central element of 

price formation, and that results in the production of cultural and economic wealth. So, the creative economy 

should be understood as the social, cultural, economic dynamics and existing territorial from the creation, 

production, distribution and consumption of goods and services produced by the creative sectors. This definition 

is an evolution of the definitions proposed by the UNCTAD (United Nations Conference on Trade and 

Development), which defines the creative industries as cycles of creation, production and distribution of goods 

and services using creativity and intellectual capital as primary inputs, and by the DCMS (Department for 

Culture, Media and Sport) of the British Government, establishing the creative industries such as those that have 

their origin in creativity , skills and individual talents and that have the potential to create income and jobs 

through the generation and exploitation of intellectual property. 

The main differences between the concept proposed by the Ministry of Culture and the other are the replacement 

of the industry term by the sector term, the emphasis given to the symbolic value, which is the main 

consequence of the creative act, and the inclusion of the "cultural richness" term at the same level of "economic 

wealth". From the definition it is possible to identify the sectors that make up the creative economy for that, be 

possible to measure qualitatively and quantitatively their importance in economic, social and cultural life. By 

definition of the Ministry of Culture, there are 5 creative fields with their respective sectors: heritage (material, 

immaterial, archives and museums), cultural expressions (crafts, popular cultures, indigenous cultures, Afro-

Brazilian cultures and Visual Arts), spectacle Arts (dance, music, circus and Theatre), audiovisual and book 

(film, video, publications and printed media) and functional creations (fashion, design, architecture and digital 

art). 

This cast of sectors differs slightly from the proposed by UNCTAD, in which the FIRJAN (Federação das 

Indústrias do Rio de Janeiro) was to perform pioneer weight lifting  of creative economy in Brazil and in Rio de 

Janeiro. In addition to using the industry term, analysis of FIRJAN considered as core of the creative economy 

the following activities: cultural expressions, performing arts, music, film and video, tv and radio, publishing, 

software and computing, architecture, design, fashion and advertising. According to the FIRJAN, the core of the 

creative economy contributed approximately 2.5% of the Brazilian GDP, in 2010, approaching the mark of R$ 

100 billion. São Paulo is the unit of the Federation that contributes with those numbers, but in no other state the 

creative economy is just as important as in Rio de Janeiro, where the creative GDP accounted for 4% of the 

State's GDP in 2006. Also according to the FIRJAN, the creative core generated 771.000 jobs in 2010, but, 

considering the entire production chain, which includes related activities and supporting the creative core, the 

amount of jobs reaches 10.5 million. The data warehouse site of the City Hall of Rio de Janeiro reports that the 
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creative economy been associated directly or indirectly with 10% of jobs and salary mass of the city of Rio de 

Janeiro, in the year 2009. 

On these numbers, the Brazilian Government, in all its levels, has been dedicated to promoting the creative 

economy, as is the case of incubator Creative River, created by the Ministry of culture of the State of Rio de 

Janeiro, the fiscal incentives offered in Recife for companies operating in the creative economy, or the very 

definition of the creative economy as a strategic sector of the development of the city of Rio de Janeiro. In 

addition, the example of São Paulo, Porto Alegre and Belo Horizonte, in almost every major Brazilian cities, 

there are discussions to understand and enhance the creative economy. If companies and public authorities are 

already aware of this movement, the time has come for higher education institutions to contribute with the same 

reflection to thus help overcoming the managerial and technological bottlenecks faced by productive agents, as 

well as to enhance the capacity of Governments to predict in public policies and it is at this time that the 

importance of the participation of the managers of the production processes in the context of the understanding 

of creation project and interface with innovation. 

 

II. THE SECRETARY OF CREATIVE ECONOMY 

 

With a focus on Innovation, one of the Brazilian Government's initiatives was the creation of the Secretariat of 

the creative economy (SEC). Created by Decree 7743, June 1, 2012, the SEC's mission is to lead to the 

formulation, implementation and monitoring of public policies for local and regional development, giving 

priority to the support and the encouragement to professionals and to micro and small enterprises creatives 

Brazilians. The objective is to contribute to the culture becomes a strategic axis in public policies for the 

development of the Brazilian State. The National Council of Cultural Policy (CNPC), the SEC coordinates four 

sectorial: Crafts, Architecture, Design and Fashion. 

On its structure, the SEC Plan was prepared over the period between April and July 2011. Aiming at the 

implementation of public policies cross-cutting to various sectors of the Government, private sector and civil 

society, the SEC met in its planning process, experts and institutional partners such as promotion and 

development agencies, State enterprises, the system's organizations (SENAR, SENAC, SESC, SESI, SENAI, 

SESCOOP, SEST, SENAT and SEBRAE), bilateral and multilateral international bodies, secretariats and 

culture foundations In addition to the participation of 16 ministries and other Federal Government agencies and 

departments and organs linked the system itself MinC. The methodology adopted in the planning process had as 

its starting point the construction of conceptual and landmarks of guiding principles to support the 

institutionalization of a national policy of the creative economy. 

The creative economy has the challenge of breaking the paradigm that every enterprise or business is generated 

from tangible goods, since it generates value from intangible attributes. The tangible is finite, because he is 

consumed with its use (economy of Shortage) and grows linearly, while intangible grows exponentially, i.e. the 

more I use it, the more I have, what makes it clear the difficulty of managers in creating mechanism that 

generate an interface with SEC's proposal regarding the production of  knowledge and Innovation. 

To the SEC the most obvious challenge is finding a mechanism to manage all the proposals put forward by the 

creative economy that second MIGUEZ. Paulo (2007), the Organization of the Repertoire of subjects that was 
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based on his research between 2006-2007 and which featured a cast of 777 sources distributed in thematic 

blocks. 

One of the blocks has the 137 specific sources and directly related to Creative Economy considering the 

industrial events, and other submits a set of 384 sources dealing with the economy based on cultural production, 

which guarantees the argument according to which the creative economy should be seen as an expansion of the 

economy of culture and therefore should be taken as the reference point of his reflections, the production of 

knowledge. 

The four blocks following distributes the sources that discuss topics of significant importance for a broader 

understanding of both the creative economy facing innovation in industry, and the economy of culture. Thus, the 

third and fourth blocks comprise, respectively, 52 sources that treat of intellectual properties   and 26 other 

dealing with cultural diversity. 

The fifth block gathers 42 sources dealing with the issues involving the political economy, communications and 

information, from the simplest information classification to the complex processes of media studies and 

advances in digital technology, increasingly refers to production of knowledge to converge with the goods and 

services created by the cultural industries , communication and information. 

The sixth block lists 19 sources that deal with the concept of cultural industry, indispensable reference mark to 

the studies in the field of Creative industrial Economy and the economy of culture. 

In the last block are willing 117 websites – associations, magazines and scientific journals, universities and 

research centers, 14 government institutions that offer various content. 

Framework 1 - Contents of the Repertoire of sources about Creative Economy 

Thematic Blocks Quantity 

1. Creative Economy 137 

2. Economy of Culture 384 

3.Intellectual Property 52 

4. Cultural Diversity 26 

5. The Political Economy of Communication and Media Studies Information 42 

6. The Cultural Industry and the Frankfurt School 19 

7. Portals 117 

TOTAL 777 

Source: Adapted from the work of MIGUEZ, Paulo. Repertoire of sources about Creative Economy (2007) 

 

III. CASE STUDY OF THE NGO “CREATE FUTURES” 

 

The idea of the NGO 'Create Futures' came up with Claudia Deheinzelin, in 2007, when, researching images, 

she realized that at the end of the 19th century there were many perspectives and visions of desirable futures that 

inspired what existed, then, at the beginning of the 21st century. The project 'Create Future' debuted in 2008, 

with Seminars, Workshops and with the beginning of the development of digital platforms, extrapolating from 

that same year the Brazilian borders and beginning to win international expression. 
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The movement 'Create Futures' aims to motivate, mobilize, inspire choices and identify opportunities for 

innovation, conducting seminars, workshops, creative experiments and other activities. Through face-to-face 

and virtual actions, invites people, communities and institutions to seek answers to the question: "If everything 

were possible, what kind of future  you want?". 

In 2009, the movement has advanced considerable, thanks to the support of AECID (Spanish Agency for 

international cooperation for development) and the New Brasis/Oi Future Program, having Latin American 

Nodes in Uruguay (Traful), Spain (Transit), Dominican Republic (Lengua), Peru (Realidad Virtual), Chile 

(Cultural Mosaic) and Argentina (Centro de Expresiones Contemporary). In Uruguay, the work follows with 

enough strength and the project was considered to be of public utility. 

In July 2010, the project began an interactive work of future creation, simultaneous with the exhibitions and 

events with large influx of public. In Colombia, Uruguay and Argentina performed with 'The Americas' a 

traveling exhibition, celebrating the bicentennial of independence. And in the FILE (Electronic Language 

International Festival), managed with terminals and facilities that the public create future in texts, drawing, 

audio and even posted that content in 'Wikifuturos', so that everyone could access, meet, recreate and share with 

other social networks. 

The 'Wikifuturos' (www.wikifuturos.com) is the digital platform of the movement 'Create Futures', a multimedia 

encyclopedia of desirable futures, which has an important collection of hundreds of future created in several 

countries. It has sections like Virtual Parliament (where are created laws that we want for the future), Desirable 

new world (day to day in a future desirable) and issues related to everyday life. 

The 'Create Futures' differs from that for the future, because it works by breaking the paradigm of innovation, 

giving off-field of possible and doable (scenarios and projections of future) and joining in the field of creativity 

and desirable. By being simple and accessible, works with all types of public: in Uruguay Node acts with 

children and in Spain Node with established artists, for example. In Brazil, also has corporate activities related 

to Human Resources, Strategic Planning and Innovation. Although very recent, having been founded in 2008, 

has international repercussion, albeit in reduced scale. In addition to being invited for lectures and workshops in 

Brazil and in dozens of other countries around the world, recently, the project became a partner in the 

Organization of major international movements toward sustainability, such as the Culture/Futures, a 

international coalition that works with the C40 Group (Group of major world cities committed to discussing and 

combating climate change and sustainability) and the Global Sustainability Forum, which brings together 

national and international institutions in order to build a process to evaluate globally the previous actions and 

later to Rio+20. 

The 'Create Futures' was also one of the five international experiences presented at the meeting of futurists "In 

Good We Trust", organized by designer Bruce Mau, in Denver in the United States in 2009. After presentation 

in 18TH International Congress  of distance education in Mexico, inspired the 2010 theme, where attended as 

guest of honor. 

The project 'Create Futures' is defined as "a disciplinary movement sower of future desirable images to 

motivate, guide and inspire innovation choices." Its mission is "to act as a catalyst for innovative processes in 

strategic issues today". And admits his vision as "CREATE FUTURE ® © is more than a methodology (it is a 

process, a movement), which, from practices and people whose present creates the future, generates future 
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desirable seeds. Seeds that are needed to motivate, guide choices and inspire innovation. These seeds are 

generated in meetings and virtual Web community and educational activities and disseminated through the 

network CREATE FUTURE ® ©, WIKIFUTUROS ® © (Multimedia Seeds of Desirable Futures), Create 

future Award exhibitions. Our goal is to innovate not only in technology and inventions, but, especially in 

processes: new languages, forms of management, organization of collectives. We're going to expose and discuss 

only views of the future, because they already have implied the methods and objectives of the work/institution 

of each. Are exercises in creativity (the future that we want), not a projection of future scenarios (the future 

likely). CREATE FUTURE ® © is innovative also adopted language and format." 

The 'Create Futures' believes that "we need to dream and sow images and ideas of desirable futures that could 

inspire innovation and guide choices, especially in the direction of the change of models we need for the best 

world desired and possible. 'Create Futures' sets out to fertilize the collective imagination, creating future 

desirable seeds and preparing ground for the urgent changes in mindset and behavior can happen. " 

The vision of the future of the 'Create Futures', shows the importance of thought, visionary or anticipatory, and 

the realization that the future depends on our vision of the present and our relationship with the past. 

 

IV. THE ROLE OF MANAGERS IN CREATIVE ECONOMY 

 

If on the one hand, the identification of partnerships and resource aimed at the promotion and encouragement of 

creative Brazilian economy marked the proposal of these strategies and structuring actions for overcoming the 

main challenges identified by the SEC, on the other, the secretariat failed to identify strategies for action in the 

fifth challenge. Maybe because this challenge requires the system to a visit and a future ressignification of 

Brazilian legal codes, before an approach as new culture and economy. As the SEC cite the end of the strategies 

identified for the fourth challenge: "adapt and refine legal milestones that may encourage production cycles, 

circulation/distribution and consumption/enjoyment of creative goods and services" is not a strategy that she, 

SEC, can make for its own forces. 

In the knowledge society and the new technologies, the economy of culture has been expanding, transfigure in a 

creative economy. This new economy, beyond the artistic languages and popular cultures, going on to dominate 

new segments (new media, games, softwares) and to add new values to the traditional industries (design, 

architecture, fashion), taking great importance today in the various regions of the planet. Is the symbolic 

dimension of human production emerging as a key element in the economic definition of these new goods and 

services. To this end, it is imperative that managers who have their eyes on this new model of economic 

construction, guide by the SEC playbook, because she's in charge of theoretical way how must, or should be, the 

relationships and the understanding of the creative economy, but that, however, is not always consistent with the 

practical reality. 

The concept of the creative economy brings an innovative look to the social and economic development around 

the promotion of knowledge-based sectors and talents in design and cutting-edge sectors of the new 

technologies. The Brazilian context, however, offers a paradox: a creative richness expressed in artistic and 

cultural production has not been sufficient to generate a recognition of the potential of the creative economy. 

This paradox highlights the crucial role of public policy and of its managers in promoting creative industries, 

especially with regard to the institutions and capacity planning. The creative economy includes several sectors, 
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with various needs and operating at different levels of technological sophistication. While some artists require 

creative management basics, others have the ability to transform into entrepreneurs and act as promoters, agents, 

engineers, administrators and lawyers on behalf of artists. The dynamism and potential for growth and 

profitability of the creative sectors are based on the contents of design, marketing and use of information and 

communication technologies. The Government should get involved in this debate, through various policies, such 

as policies relating to incentives for domestic investments that can leverage the innovation, knowledge and 

international competitiveness in the cutting-edge areas. In the area of dissemination of information, knowledge 

and training on the role of public authorities is critical, because it enhances a dynamic that takes into account the 

growth and the development of productive chains related to cultural production. 

The implementation of the concept of the creative economy only has meaning if it is an endogenous process, i.e. 

what happens from the inside out. For being a cross-cutting issue, requires a collaborative effort involving many 

institutions and qualified managers at this bias to understand the best dimensions of creative sectors in Brazil. A 

good planning requires a detailed mapping of these sectors, involving data collection, context analysis, 

identification of market failures where there is need to fix through incentives, regulation, access to credit and 

new investments, among other initiatives. Brazilian institutions already engaged in creative economy issues 

have an important knowledge that should contribute to a strategic planning, as well as constitute a conceptual 

base important to the design and development of training material for creative skills. 

The new concept of the creative economy and the strengthening of the creative skills training should provide a 

major role in allowing artists and creative entrepreneurs seek a productive and social insertion stronger, with 

better performance and efficiency, as well as in stimulating innovation to raise the dynamism and value added 

generated by the creative economy in Brazil. 

The element able to turn all of this is the change of perspective: no more working on needs and on the missing, 

but about potential and on the differential and the talents of each person, institution and community. The 

recognition and appreciation of it's own can lead to an environment of trust, in personal and Community aspect. 

Confidence is what feeds the social capital, just what we need, and that is the only one able to activate the other 

forms of capital: economic, environmental and cultural. A greatly simplified sustainability means to gain time 

on the creative economy, collaboration, potential and multidimensional wealth, gear very important to make this 

possible and we can draw and live the better world we desire. 

In the context of the internationalization of markets, the ability of the companies to face challenges posed by 

cultural diversity, capitalizing on the resources that it offers, has been converted into a key factor of economic 

success. About the products, creating your brand image and the elaboration of strategies for marketing, as well 

as the Organization of enterprises and their management is a key factor that must be taken into account in trade 

worldwide. Multinationals are increasingly aware of the benefits that provide diversification and adaptation of 

their products to penetrate into new markets and meet the expectations of local consumers. Attempts to contain 

this commercial penetration selling rival brands with different names of line location, only serve to promote the 

universalization of the taste generic. 

Some multinational companies base their images in a synthesis of local and universal. In practice, the product 

must invariably take into account local conditions and preferences, even if it is an international brand. In 

emerging markets, the strategies formulated in the context of Western consumption societies must adapt to local 
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conditions, with the support of local actors. In a business world and globalized, vastly different cultures are 

required to have professional contacts among themselves through mergers and multinational associations. 

Today, process managers realize increasingly that it is necessary to take into account cultural factors to optimize 

the performance of their companies. Since adopting a professional attitude culturally neutral, to extol the 

cultures and backgrounds of specific employees. 

The culture of the company points to its employees feel valued and respected by his colleagues, so that the 

degree of integration of the Organization be strengthened in various departments and hierarchical levels. Given 

that management skills include the ability to work in very different cultural contexts, some of them until jobs are 

created "responsibility of diversity", whose job is to work the theme of diversity to avoid conflicts until they can 

go to the detriment of the overall income of the group. Cultural diversity is beginning to occupy an increasingly 

important place in the studies of business management and studies evaluating the relationship between diversity 

and results in increasingly competitive markets. 

The results of recent research confirms the existence of a positive link between diversity and the economic and 

financial results of multinational companies. Companies have practicing and promoting "cultural intelligence", 

focused on enhance the advantages that cultural diversity of its employees can offer. 

 

V. CONCLUSION 

 

The role that managers must assume in this endeavor requires them agility, practice, mental acuity, dynamism, 

flexibility, fair play, training and information, because public organizations (from the point of view of the SEC) 

and private (from the point of view of the partners), undergo constant transformations and need people with 

technical and personal skills that enable them to operate optimally among stakeholders , determining feasible 

goals, developing people, promoting customer focus, good partnership and excellence in service to that success, 

intangible attribute, because right now we're not talking about profit or margin positive, is then achieved in a 

sustainable way. A good Manager is one that develops your common sense, has knowledge and experience, 

ability to deal with people, responsibility and invests in self-knowledge to thus have understanding of himself 

and his team. The task of managing is not always just Crown hits or totally advantageous decisions. In the ups 

and downs of a performance chart, the manager responsible for a process, you need to make some decisions that 

affect as little as possible the Organization, and you can still keep it up and running without risk of falling. For 

Peter Drucker, one of the tasks is to harmonize processes of managers, in every decision, the future conditions in 

the short and long term, without sacrificing the future and without putting the company at risk. It is not possible 

to harmonize, they should at least balance them, calculate sacrifices in order to protect their immediate interests 

or check what the sacrifices of today can become the benefit in the future. This is one of the economic functions 

of the Manager: weigh the advantages and disadvantages of the alternatives and choose the decision which 

enable economic performance. Likewise, also, it is necessary to understand the influence that the decisions 

taken and actions have on society. 

The economic and social development of communities resulting from management, depending on part of the 

performance, the competence and the amounts involved in the management of processes. The attitudes and 

decisions, which must be by a manager, or any other hierarchy with subordinates, influence the institution as a 

whole (overall). On a team, when the behaviors are observed, as well as the motivation and performance in the 
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role, it becomes possible to adjust some non-conformities, enabling good sorting and orientation towards the 

future. In terms of development, we call it, of competence. 

There are many important features in a Manager, however some are paramount. Self-knowledge is one of them. 

So he recognizes its limits, identify its strengths to use them in the best way and their weaknesses to improve 

them. Another important feature is that he possesses systemic vision, with specific knowledge of your area and 

related areas, so you can develop improvements in your environment, in others, and be a facilitator in the 

development of their subordinates. Rebound in time to lead, if not born, can be developed through technical 

competence. However, it is imperative that occupying a position of leadership, Manager performance the leader 

role, enabling improved targeting of the actions of his group. As Peter Drucker affirms, "the final requirement of 

effective leadership is to gain confidence. Confidence is the conviction that the serious leader. Is the belief in a 

very old-fashioned thing called integrity. " In this way, the team is structured, solidifies and, then, she builds 

bridges ' and take actions with commitment and strong base. Despite this, there is a unique and ideal of 

leadership, which is standard in all cases, but flexibility is a key factor to exercise it well and the Manager must 

adapt their management style in light of these many variables and if you decide to appropriate the particular type 

of group. 

Henri Fayol developed 16 duties for the fulfilment of the responsibilities of a Manager and many of them should 

be applied to the purpose of this work. However, others must be relativized and softened under the collaborative 

features of the type of management proposed by the creative economy 

1. Ensure the careful preparation of the plans and their rigorous implementation; 

2. Take care to ensure that the human and material organization is consistent with the objectives, resources 

and company requirements; 

3. Establish a constructive, competent authority, energetic and unique; 

4. To harmonize activities and coordinate efforts; 

5. Formulate decisions in a simple, clear and precise; 

6. Organize the efficient selection of personnel; 

7. Define clearly the obligations; 

8. Encourage the initiative and sense of responsibility; 

9. Fair and adequately Rewarded the services provided; 

10. Use punishments for faults and errors; 

11. Maintain discipline; 

12. Subordinate individual interests to the general interest; 

13. Keep the control unit; 

14. Supervise the material and human order; 

15. Have everything under control; 

16. Combating the excessive regulations, bureaucracy and paperwork. 

About the item 16, Fayol, its contemporaneity and how, in fact, the bureaucracy can cause us to lose the 

arrangements of the solution and, in more critical situations, even the own business, being simple or 

sophisticated in nature. Bureaucracy (misapplied in this case) is part of the Brazil Cost, concept used to describe 

the set of structural difficulties, bureaucratic and expensive economic investment in Brazil, hindering national 
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development, increasing unemployment, informal work, tax evasion and the evasion of foreign exchange. What 

Max Weber proposed as Bureaucracy, i.e. "the Organization par excellence", is nowhere near what we see 

established, since the bureaucracy works in accordance with the peculiarities and idiosyncrasies of each 

situation and what happens in practice of public or private sphere is quite different from that. 

In this way, the role of managers of the processes have relevance critical to overcoming the challenges proposed 

by the SEC, through their actions of planning; the Organization of actions, according to the existing capabilities 

and to be conquered; the definition of a direction to complete the mission; the performance of functions to get 

the vision; stock control to be according to plan, but can be adjusted at any time, given the dynamism of some 

circumstances. Without competent managers to fulfil its role, the SEC loses the direction of focus you need to 

have to obtain their results. 

Both private organizations, in order to satisfy its customers and profit, as the public, in order to meet the needs 

of clients and apply resources efficiently to provide a good or a service to the citizen and the community, 

without management is likely to fail, to no avail. To overcome these challenges, the SEC needs managers with 

the skills necessary for planning, method, Aim, focus and excellence in management, driving and adding value 

to the skills that will generate innovation. 
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